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Introduction 


'The Station Hotel*..- It s a building of small architectural merit built for some unknown purpose at 
the turn of the century. It was converted into a hotel by public subscription. J stayed there once myself 
as a young man. It has a reputation for luxury that baffles the most undemanding guest-' 

D* Prent-ce iri fcvKtt The Butler Saw by Joe Orton. 


The phrase st-tentury-hotel design nevitahiy has 

a touch of the futuristic about »t, something light 
years away from Joe Orton’s ominously recognizable 
Station Hotel True, we are n.ready tiv-ng in that 
twenty-first century. but there remains a sense of 
impersonal progress about the phrase, almost as 

though hotel design slides ahead and those of us 
who actually stay in hotels must somehow try to 
keep up with [he ('ends in tact, the enact opposite 
is, true Hotels have* never been so earnestly responsive 
to the Zeitgeist ■ or at least what hotel operators, 
owners, developers and designers perceive to be the 
Zeitgeist. How else can we explain the latest ttends 
in hotel design, wtiich at one extreme increasingly 
blur the border between lodging, lifestyle, refuge and 
living theatre, and at the other still seek, continue to 
reinvent the more d street manners and style of the 
grand hotels of the past 7 

This book seeks to explore some of the latest trends 
and ideas in a senior that has often experienced some 
difficulty in finding appropriate descriptive terms lor 
tht' many different shades of hole; experience on 
offer all over the world Part of this difficulty derives 
rbrectly from the worldwide nature of business travel 
and tourism. Although iocat notions cF luxury irt 
McricoCity are not necessarily the same as those 
in Manhattan, now- that international travel has 
homogenized our expectation;, of comfort and service, 
it is often left to international 'design", in the broadest 
sense of the word, to add the distinction, variety and 
shading that local manners would once have imposed, 
and to project the hotel's image .nto a market place 
that now embraces the borderless internet 

Trends are much harder to pin down than might 
be imagined Th* pf^ctising experts - designers, 
arch.tear, developers and owners who might be 
considered to be the most involved and therefore the 
most Informed observers, of hotel design usually turn 
ns it to have a vested interest, and seek to extrapolate 


from their own latest venture evidence that this fs 
indeed the exact shape of things to co-me Perhaps 
more unguardedly revealing is the wealth of 
promotional copy generated by the marketing 
companies whose task it is to sell certain types of new 
hotel to the public Someone once remarked, after a 
disastrous gastronomic tour of the united States, that 
he now knew the one thing that American restaurants 
did really well: the menu. Similarly, the overripe cartes 
dujour issuing from those who market particular kinds 
of hotel seem intent upon making them sound Irke 
Lourdes, Shangri-La and Eldorado all rolled nto one. 
The chasm between promise and reality is ludicrous 
but in certain cases pretence and pretension may t>e 
camouflaged, or at least diminished, by interior design 
or architecture of considerable quality. 

What then does this teU us? "hat them-' seems to be 
j growing public appetite for hotels masquerading 
as health farms and spiritual retreats and that some 
quite distinguished hotel designers are cheerful 
accomplices in fashionable bids to realize them. It 
tells us why every other hotel must now have ns spa. 
a word suddenly divested of its true meaning and 
commercially re- coined by the hotel industry to mean 
any sort of indoor water feature with a press agent 
It tells us, too. that any hotel fortunate enough to be 
surrounded by dramatic natural beauty would do 
well to investigate every local peak, crag end rill 
for regional evidence of spiritual history and then 
promptly -nstalL a tot emit crystal energy chamber 
before publicizing itself as a time honoured retreat 
for burnt-out movers and shakers. 

More interestingly, these excesses have filtered down 
to make more sober health and fim«s Facilities (often 
with their vaguely defined overtones of 'well-being' 
and purification ) dertgueur at almost all new hotels, 

Cutting across every category with the exception of 
those budget establishments unable to provide any 
non-essential services at all 
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Looking Back, Looking Forward 

What of those categories 7 The main ortcs adopted m this 

boo* are admittedly loose groupings but also, on? hopes, 
helpful ones The idea of reinterpreting tradition s an 
endunng and fascinating one, railing for very precise 
readings of contemporary perspectives an the past. 

Every age throws up popular culture versions of a past 
period To take just one example, an epic eleven-pan 
1980s UK television version of BrtdesheadHe* Tiffed fixed 
the visual and social manners of in ter-war British 
aristocracy for a whole generation and, incidentally, still 
exerts its influence today, Heading a London hotelier lo 
describe h is new establishment as Brnfeihedd tievwted 
meets Sexdfld theory This is a cultural get-together 
about which one feels Evelyn Waugh might have had 
something to say, despite the fact that it is the tele vision 
series not the novel that is being referred to In short, 
tradition is a media-mediated moveable feast from 
which the passing moment picks and chooses 

the hotels featured in the rradrfctonaf fternreipfefaffom 
section of this boot can therefore be Seen to be 
reinventing very selective elements from the built past 
for a modern consumer. This consumer's visual 
sophistication <s certainly greater than ever before, but 
he or she is also more heavily influenced by a wealth of 
manipulated images of the past that have been created 
by film and television.Tradition, or the illusion of it. may 
bring reassurance but people also want the manners of 
the past to be invisibly blended with the benefits of 
today, they are certainly smart enough to know that a 
Las Vegas' desert recreation, of Venice is a joke arid not a 
reinterpretation. To cater for such a clientele, designers 
and architi- ts must avoid pastiche and create, instead, 
a much subtler synthesis of tradition, 

Mass Appeal 

By definition most mainstream hotels have always been 
more concerned with reflecting style rather than 
actually setting it. However, today even the mainstream 
cannot afford to fall too far behind when it comes to 
design credibility Mainstream Experiments, therefore, 
considers some hotels that have sought to combine the 
established image of the business, tourist Or luxury hotel 
with fresh design thinking that unmistakably hooks 
them into the spirit of the times without alienating 
guests who may still seek the familiar reassurance - 
and sometimes the omnipresent corporate style 
hallmark of the trusted hotel chain 

Here, the prevailing trend seems to be one of t rying to 
square the circle between corporate control and a more 
informal, independent looking presence in the market 
place Much of the evidence suggest* that the balance 
will tip in favour of loosely branded individual identities 
as the big chains start to ape Ian Schrager s now 
legendary recipe for success: buying up existing hotels 
that have been under-marketed or under-branded and 


using well-judged design to help them to shed their 
faceless mages in favour of an attractive new variety 
of carefully managed individualism, 


Oddballs and Auteurs 

No such balancing acts trouble either the designer 
hotel or the kind of hotel that has been conceived lor a 
unique purpose ur founded upon an attention grabbing 
gimmick GevgnerHotels deals W'ith seven design 
experiments that can be further subdivided. 

Manhattan's Soho House benefits Irom the attentions 
of a designer, Use Crawford, who is herself something of 
a minor jet-set celebrity. The result is an almost perfect 
synthesis of real visual style and celebrity buz*, a Latter- 
day equivalent of the rather more austere cachet once 
enjoyed by, say, Boston's Parker Hotel when Charles 
Dickens used to stay tfiCfflJodly no one wants to 
ttny at a hotel where some long dead famous person 
once lodged, if only because Ihp place s corresponding 
antiquity is likely to raise grave doubts about things like 
plumbing and the telecom muni rations What trendy, 
up to-the-minute guests really want to hear is that 
famously fussy divas like Diana Ross or Barbra Streisand 
occupied their hotel of choice just Last month 

For those who Irke their Mrtr -gatdt design undiluted, 

Hi Hotel in Nice typifies what happens when a designee 
is given an unconditional licence to reinvent the 
possibilities of a hotel. Staying at this establishment 
is not for the faint-hearted but rather for those who 
want to align themselves with modish expenments in 
organising living spare with surreal adventures in room 
role ^reversal or other demanding hospitality Experiences. 
Most of these experiments' are unlikely to be welcomed 
by a weary businessman who is simply looking for a bar 
that doesn't resemble a James Bond film set and a bed 
that doesn’t turn into a bath. 

Some premises resist the attentions Of even the most 
dedicated designer, as an old American Legion building 
in Pans illustrates. Andrep Putman, past mistress of the 
Big Hotel Design Push of the 1980s, has certainly done- 
enough to make this old building into a new hotel with 
a certain touch af class but conservation considerations 
limited her interventions, perhaps more than she would 
have liked Putman's peer in the 80s designer revolution 
was Philippe Starck whose unmistakeable stamp can 
be seen all over a venerable San Fran CISCO hotel, also 
featured in this chapter Here, though,, the treatment vs 
unexpectedly Rost Modern and the book's only example 
of what in now seen as a rather passtf style, saved by 
Starck's continuing ability to invest his arch quotations 
from the past w th real quality, style and wit as well as 
a welcome sense of the unexpected. 

Original feteas spans two areas of activity: serious 
purpose and playful theming. By definition, each hotel 
that rs dealt with in this section needs lo be discussed 
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on its own terms* but what general lesson, if any. t An we 
drarw from the one-off hotel? When the starting point is 
the rational: one of a cfesign that aims to addresses a 
unique vet of cirrumstances, probably none. Hut when 
the Unique Selling Proposition is an assumed one, it 
usually has something to do with the burgeoning idea 

ol the hotel as sort of fantasy camp 

Want to get married in an -c(? palate? Fancy the erotic 
literature suite of a hotel tricked out like a library? Feet 
like being bom again in a stylized Tyrolean retreat? if so 
then you are probably the sort of person who feels more 
com! on able with a leisure experience that has been 
carefully branded by someone pise Depending or your 
point of view, this can he a potentially disquieting idea 
not altogether unrelated to the notion of dubbing 
canned laughter onto the soundtrack ol a television 
show m cider 10 tell audiences when they ought to find 
something funny. But even when the guests take such 
hotels less wiously than the hoteliers do k the underlying 
trend spills over into other, less obviously original' hotel 
concfptv Even a modest inventive) reinterpretation of 
an old budget hotel in downtown Tokyo now offers to 
provide its guests with 'many answers to the question 
how to live' There is a specific cultural undertow that 
can be seen at work here that whether overtly or 
subhrmnally, increasingly seeks to align a hotel stay 
with theatre, therapy or even treatment. 

Historically, of course, there was always an element of 
this in me stereotypical Grand Hotel with its sweeping 
staircases, lavish restau r ants and theatrical public 
spates, it was d plate: lor society people to see and 
br seen The difference was that thtre was no themed 
agenda, no communal psychological purpose and no 
expectation of anything other than a glittering upscale 
setting for social dramas. Today, however, the dominant 
trend is for themed hotels to provide not only the 
drama but the setting as well. 

Building the Dream 

it is also true. I hough, that this growth of the themed 
hotel experience has been stimulated by factors more 
pragmatic than psychosocial nuances The global 
*M-n rmm-r cycle will always condition the amount of 
new building taking place at a given time and a recent 
shortage of new-build hotels has necessarily pushed 
hotel design activity mure rito the province of the 
interior designer - who may be asked or tempted to 
create dramatic themes - than the architect In addition 
to this* stringent planning regulation can place 
considerable restr ctlons upon the design possibilities of 
riny new hold that does get built, further shifting the 
onus of making a strong and distinctive visual statement 
upon interior design 

Vet common sense tells us that the best hotel design 
will always be holistic: the budding envelope will make 
the major design statement and, with luck the interior 


will follow it through Making the structure the starting 
point can therefore put the whole design process into a 
more leisurely time frame militating against the kind of 

excesses that iqme from short-term fashion-led thinking 
and rapid execution This can be a benefit from the point 
of view of restraint but may prove a disadvantage il the 
business plan demands a brisker timetable In the best 
cases, good architecture may bring a level of quality to 
hotel design that nothing else can Thus, Architectural 
Significance draws together some exemplary hotel 
projects where the building st-ts 1 he jgt-nda and 
•nteraction between interior and exterior is nf 

exceptional interest. 

A new Radisson hotel for the city of Glasgow might also 
have qualified for inclusion m Mainstream Experiments 
but it 15 its architectural impact that s so strong us to 
provide the primary focus of interest Here, a whole 
design approach is flagged by the building itself, which 
successfully juggles with a range of practical issues and 
restrictions recreate a strong statement reflecting 
something of the spirit of Glasgow and its history' 
without ever being overly reverential or resorting to 
pastkhe The boldness of this particular piece of hotel 
architecture has also attracted some other good 
designers to create facilities inside as well as 
determining the architects 1 own treatment of the 
internal public spaces. Only the standardized, cookie * 
cutter r Radisson guest room design remains untouched 
by the inventive spirit of the building 

Eva J i cna s Hotel Josef m Prague as an exceptionally 
satisfying hotel building, respectful of its surroundings, 
light in its visual references and very far removed from 
the sort of hotel mat wants to rent out a lifestyle to 
its guests. Meanwhile, the elaborate architectural story 
behind Austria's Park hotel is worth a small book of 
’ts own, bul even the shortest account reveals how 
architectural restitution and a prop*' regard for site 
and history can result in the most Surprising and 
enjoyable contemporary hotel design solution In 
Mexico City, an old industrial budding arms itself 
against an abrasive locate with a stunning new glass 
outer skn. In Rome, a new hotel building tries to 
elevate its run-down surroundings simply by being 
there in Sao Paulo, a master architect with a bold 

agenda uses giant curved building hlockv to illustrate 
how a hotel might look if it didn't have Ed look like a 
hotel. And, iri what would once have once been called 
Ebe American West's Indian country, a spa complex 
with spiritual and mystical aspirations gets an 
architectural treatment that Takes an insubstantial 
agenda very seriously 

Without exception, these architectural solutions are 
solving problems that are way over and above the 
normal ones that attend the design of any building 
they are giving solid form, not a coat of paint to a 
hotelier's dream Whether it falls to the architects 
themselves or to others to flesh out the interior, in 
most cases the best possible start has been made. 
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Hotels for Consumers 

As indicated earlier hotei operators, owners, developers 
and designers seem never to have been quite so 
earnestly responsive to the spirit of the times,„ or 
sit least what they understand to be the spirit of ihr- 
limes Certainly, at the start of the 21st century, our 
tastes are changing faster than ever Lifestyles, care, 
clothes, consumer products and the media shift and 
transform their complexion almost as fast as the digital 
technology that increasingly underpins them and most 
other aspects of 21st-century life, 

Hotels have joined the fray and despite the occasional 
example where residential rooms and suites have been 
installed in order to offset the financial unpredictability 
of hotel room rentals, the modern hotel seems, in 
general, to be in e he throes of acquiring the same kind 
of transitory permanence that is already enjoyed by 
theatres cinemas and restaurants This is to say that the 
institution endures but its ever charging menu of 
experiences on offer is intended to keep it fresh end 
ensure repeat business. 

The days when people would return, year after year, to 
the same hotel in the ume vacation resort precisely 
because it was unchanging now seem very distant - So 
too does the notion of the permanent hotel guest who 
maintains a room or a suite in perpetuity instead of a 
regular home in the Coen Brothers' movie Barton Fink, 
set in the '940s. the East Coast playwright hero arrives 
in a daze at the Hotel Earle, the sort of Los Angeles hotel 
one would not wish on ones v^orst enemy. At reception 
he is presented with a register to sign and a baffling 


question to answer. . d^e you a tranz gr ,i re;?' This 
means is he registering as a transient or a resident, the 
bell captain explains. The hotel's motto reads 'Hotel 
Earle: A Day Of a Lifetime', He does not know what to 
put; his stay will be indefinite 

Today, the implied question, tram or ret, becomes ever 
less relevant to the hotel experience The hotel as home 
from homy just like the hotel as temporary lodging, js 
no longer the automatic way we think of hotels or ihe 

way hotels think of themselves. Some ‘nay still fulfil 
these roles but that is not where the key to commercial 
success Lee Tourism is one of the world's fastest 
growing industries and, as a result of this, hotels are 
becoming destinations in themselves A tug designer 
name can still guarantee column inches in the world's 
press and, to some extent, all hotels are now getting 
into show business; their guests, neither tram nor rez, 
arc? instead sophist lent ed consumers of experiences 
plays, movies, meals, hotel stays. 

Quite apart from the role of star designer as publicity 
magnet, the role of design itself has now become central 
to defining shading and colouring the continually 
shifting choice of what hotels offer us. All the signs are 
that this process is here to slay and that il will continue 
to be the designer who provides the vital connecting 
tissue between the ambitions of the hotel developer 
and the d re rims of the consumer That consumer, unlike 
the baffled guests at Orton's Station Hotel, is anything 
but undemanding and can not only tell the difference 
between bogus luxury and the real thing, but also 
appreciate and enjoy man-, intermediary shades of 
■hospitality experience as well. 


Sach ci > ban qu} cn 
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Traditional 

Reinterpretations 


Few 21st-century hotel guests would be satisfied with 
the standards of hospitality that prevailed 50 years 
ago, and yet a popular appetite for the trappings of the 
past endures.This may show itself in a variety of ways: 
in pastiches of antique design and decoration; in the 
notion of old-style deferential service; or in the sort 
of hotel that embodies a quality and style that exceeds 
the standards its guests normally enjoy at home. If this 
sounds out of step with contemporaneous trends, where 
hotels become fantasy camps, style clubs or health 
farms, it should be remembered that the traditionalism 
being evoked is of a type largely informed by popular 
culture, not historical record. Thus a hotel based on 
the image of the classic English country house can 
still boast its chic spa and health bar (features as 
incongruous in a real 18th-century English country 
house as a mechanical bull) without raising an eyebrow. 
Yet reinventions of more recent hotel traditions - the 
airport hotel, the business hotel and the cheap-but- 
stylish city centre hotel - can stimulate great design 
ingenuity, often revealing a shrewd awareness of the 
perennial value of blending the reassurances of 
yesterday with the changing tastes of today. 
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The Ritz-Carlton 


Miami, USA 2003 

Architects: Nichols Brosch Sandoval & Associates Inc 
Interior Design: Howard Design Group 


Reinterpreting tradition can often be fraught with 
dangers - an authentic, original hotel design (.an ail 
too easily become an empty exercise in style, lacking 
any real quality beyond that of past it he, The designers 
and architects of the newly opened Ritt-Carlton in 
South Beach, Miami, however, were fortunate enough to- 
be working With a tradition that lent itself particularly 
well to modem re invent ion The gulden age in Miami 
was the relatively recent 195 Qs and its signature 
tradition was a stylish, modems celebration of Floridian 
seaside leisure The archdeci of the original de Lido 
Hotel, built «n 1953 , was Morns Uipndus, a Russian 
ernigrt whose youthful enthusiasm for theatrical set 
design eventually evolved into a career designing retail 
stores and, from the 1940 s onwards, hotels and 
apartments, Miami Beach became Lapidus's professional 
playground with the de L icfo perfectly exemplifying his 
contribution to a local variant iih Art Mbcfeme Miami 
Modern or Mi-Mo, which was c ha racier iced by curves, 
sweeping lines, pastel accents and joyful motifs 
Architects Nichols &rosch Sandoval & Associates 
Inc and designers the Howard Design Croup have 
managed to preserve many of The original features of 
the de Lido Hold fur the fiilz Carlton makeover,These 
include ihe spectacular, black terra*?o floors and a 
curved wall of polished cherry wood with -n laid and 
polished, domed light fixtures. If the original moderns 
tines were obliquely inspired hy marine -imagery the 
new design of the 37 S guest looms makes a more 
overt reference to the staterooms of a luxury liner 
Most of them feature colour schemes of nautical blue, 
spruce green and burnished gold, while the public 
spaces continue thi? theme with glass, and polished 
aluminium railings that wind sinuously through the 
interior lb? obligatory European-style quotations 
include a grant oval rug with a design bawd on the 
metalwork motifs of french mafrre/MTOrverGilbert 
Pd Herat. and contemporary Venetian glass chandeliers, 
Any modern reinterpretation of a traditional hotel 
must also find ways of incorporating less traditional but 
currently fashionable elements into it. The Rrtz-Carllon 
has achieved this by buying into the grow ng trend for 
making both art and health facilities part of the hotel 
offer Its mu It I-milt? on dollar art collection shrewdly 
mates nostra (a recreation of the de Lido's origin 
giant mural) with pastiche (modern artworks from 
Latin American and European artists 'inspired by the 
An Modem? era'] and prestigious originals (a largo 
Mira etching is proudly displayed in the lower lobby) 
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incorporated into The Rita-Carlton is a iso the I a Matson 
de Seaute Carrta Spa. a 1.486 square metre (16,000 
square foot) facility that again revisits the 1950s 
aesthetic with its stainless steel water walk Italian 
mosaic^tiled shallow pool, Venetian stucco walls and - 
an unusual feature - compressed bamboo floors 
Alt in all, Nichols Brosch Sandoval & Associates 
Inc and The Howard Design Croup have steered a very 
astute design course. The half-ccntury that separates 
Miami traditional from Miami contemporary may only 
be a relatively brief span of years but public tastes and 
expectations have changed radically in that period 
So in reviving a recognizable design style without 
sacrificing either quality Dr commercial viability, the 
designers can claim a considerable success here 
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Four Seasons Hotel 

Tokyo, Japan 2002 
Architects: Nikken Sekki 
Interior Design: Yabu Pushelberg 


Th? extensive Fon f Seasons family of balds can fairly 
claim an established reputation for luxury, if not 
opulence. Just hov. far you can push j well established 
hotel name, without dislocating its brand 1 perception, 
has been skilfully demonstrated by George Yabu and 
Clpnri Pushelberg with their interior design of a hotel- 
wrthin-an-offke block. The office block in question, 
the Pacific Century Palace Tower, is a 31 storey glass 
building located in Tokyo's dynamic Marunouchi 
district, a matrix of local transportation, political and 
commercial energy It is situated close to Tokyo Station, 
the Imperial Palace and the Gfrua shopping district 
Designed by the Talenaka Corporation (a sarge 
Japanese design and build company} with architect 
Nikken Sekki, the Pacific Century Palace Tower imposed 
stringent limitations on the hotel that was to be slotted 
in between Its third and seventh floors, These floors 
had originaliy been intended far apartments and the 
conversion to hotel use was only decided on after 
construction had begun,The challenge for yabu 
Pushelberg was to interpret the Four Seasons' traditional 
brand values and atmosphere in a constrained format 
that would permit only 5 7 guest rooms and public areas 
in an area tbji could never be described as spacious 
They responded to this with a solution that was bawd 
not on the familiar scaLe of a traditional grand hotel, but 

rather on the rrodel of a private club, where the notion 
of smal;, linked salons was not mimical to exclusivity 
and prestige. Where they encountered a long, narrow 
rectilinear space the design solution was not to exploit 
this sudden expanse tar its scale but Instead to break it 
up, which resulted n the compact contiguous spaces 
of lobby, lounge, bar and restaurant 'The design is nor 
about one or two grandiose rooms,' no let Glenn 
Pushelberg, 'but rather about a series of well executed 
small spaces that hold together wdL' 


Other obstacles lo overtone included a very mixed 
array of views* including an unlovely aspect onto the 
bullet tram tracks of the nearby station. Also, the 
sometimes intrusive monument at structural columns, 
demanded by law in a country that is prone to 
earthquakes, posed' a challenge of scale in the context 
of small;, salon-like rooms, as did the narrow distance 
between the guest room windows and the elevator 
shafts, another legacy of a building primarily designed 
for offices or apartments. Vabu Pushelberg. however, 
succeeded in negotiating most of these problems with 
considerable ingenuity. Elegant translucent screens 
mask the undesirable views and the huge columns are 
frequently absorbed into clean, curvilinear walls As a 
result of this, each room b largely customised, which 
has the effect of giving an ongoing variety of experiences 
to returning guests while affording the designers the 
flexibility of beng able lo respond to different spatial 
challenges and views room by room. 

The traditional expectation of a ground-floor lobby 
with guest rooms above is reversed here with the 
rooms located on the four floors below the lobby, bar 
and restaurant So what remains of tradition, you may 
ask? Perhaps it is something in the experience rather 
than the lineaments, 'This is a modem take on a 
Japanese ryoJtar?' says George Yabu, referring to 
a traditional type of Japanese inn that has, in recent 
times, been reinterpreted in many different commercial 
formats. If the traditional spirit of the tyolan was to 
provide a level of spiritual refuge as we Li as physical 
shelter, then perhaps the Four Seasons Tokyo has 
triumphed in reinventing traditional luxury after all. 
Even if this tradition is not the familiar Western one, 
exemplified by the four Seasons brand, it is still an 
honourable one that responds to its stringent context 

with creativity, wit and style. 
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The Grove 

Hertfordshire, England, UK 2003 

Architects: Fitzroy Robinson; Scott Brownrigg Taylor 

Interior Design: Fox Linton Associates; Collett Zarzycki 


The Grove set in l 2 square kilometres (0.46 square 
miles) of private parkland, was originally the 
eighteenth-century Hertfordshire mansion of the 
[arts of Clarendon It was bintl as a country house, 
a world away from London both in style and distance, 
but than kite improved transport links and its 
proitirmy to London it soon became a popular 
weekend retreat Two centuries later and is now 
hdried js London s courtry estate", where city meets 
Country and classic, meets contemporary The Grove 
is a bold instance of tradition reinvented, ri taste of 
lath-teniury style with added modem convenience: 

The task of blending a country setting, an 
aristocrat c history and a tense of metropolitan 
pfoxirmy (London is actually 30 kilometres (IS milts 
away) fell to Martin Hulbert, Design Director of Fox 
L niton Associates. Fo* bn ton had previously enjoyed 
success with their contribution to One Aldwych, a 
few years earlier, but here they faced a very different 
challenge. I hr Doginal mansion, havi ng been extended 
several times ovet the years as the Clarendon family 
status grew, had acquired another addition. A new 
wwt wing had been added to accommodate a new 
lobby a restaurant and public rooms for pan es 
meetings and private entertaining 

AIL of the hotel's 227 guestrooms and suites have 
modern Facilities including plasma-screen TVs and DVD 
players The guestrooms in the original mansion are 
individually designed and retain original architectural 
features such as open hreplaces The style cleverly 
mines old and new: a giant plasma screen TV may be 
opposite aVeftfiian mirror or a p-ece of contemporary 
art may hang over an 18 th-century chest of drawers 
Guestrooms in the West Wing are sleek and 
contemporary and pursue a slightly different theme 
drawing on their proximity to the grounds ihey 
overlook. Many open out onto private terraces and 
Hulbert has cleverly brought the landscape Inside by 
incorporating detailed photographs of leaves onto the 
Perspex cupboard doors, which are then backlit to 
dramatic effect, 

Presumably this leaf theme does not include any 
examples of the giant Californian sequoia although this 
is me name chosen f ot the Grove's integrated spa, 
designed by Collett Zarzycki and featuring twelve 
treatment rooms, a health bar, two pools (one indoors 
and mosaic-lined, the otheir outdoors and sheltered in 
a waited garden) plus another restaurant - The SEables. 
Tying many of these style elements together are the 


public spaces, notably, in the mansion, a series of 
dra wing rooms that Lead quests through decor that 
grades from dark to light, from midnight blue* and 
black to subtle greys and earth tones. 

Halbert claims that many things nfluenced the 
overall design of The Grove's new interior: The design 
especially in the mansion - was influenced by all that 
is best about a traditional country house: lovely, 
textured, nch fabrics that wear well; quality furniture; 
snvells from the garden; vases of flowers everywhere 
and a relaxed welcome,'This fulsome explanation 
demonstrates that illusion, sensory assocsaiLon and 
nostalgia play a very real part in many people's view 
of Ingbsh traditions By a d-d mg a modern twist to this, 
*ox Linton have succeeded in creating a contemporary 
lake on country house Living. 
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Andel's Hotel 


Prague, Czech Republic 2002 
Interior Design: jestico + Whiles 


Reinterpreting design tradition 1 * in central Europe 
can pose a paniculatiy demanding and sprained 
thalienee, especially for a foreign designer Following 
the fall of the Berlin Wall, Jestico + Whl.es were among 
Ehe first British offices to undertake projects in the 
former Czechoslovakia as well as in Latvia and Bulgaria 
Their first drent wa$ the UK foreign Office and the 
projects were for cultural and diplomatic premises The 
Ci&th Republic, proved particularly amenable to Jestico 
+ Whiles and the company subsequently opened an 
off ce in Prague However, it was their contributions to 
OfteAldwych and The Hempel hotels in London that 
recommended the' firm to clients WAR IM PE X and UBM, 
who appointed them as the interior designers of a 
new-build hotel that was to form the social locus of 
An<M City, a new mixed-use Prague development 
Here, unlike their contributions to One ASdwych 
and The Hempel, Jestico + Whites were able to execute 
the whole of the interior design, including the furniture 
This holistic approach was to result in a highly 
coherent design that acknowledged the spirit - and 
occasionally the letter of Bohemian craft traditions 
Thp guest's experience of the 200-ro-om hotel begins 
with a lobby that encourages relaxation rather than the 
obligatory encounter with the reception desk.The desk 
itself, offset in its non-confrontations 5 position, is a 
monolithic bloc* of stone invisibly x ai%ed as if it were 



hovering above the floe t A decorative theme based on 
the Bohemian tradition of glass and metal manufacture 
and sculpture starts here in the lobby.. In its central 
zone a floor-lo-editing curtain of metallic voiie defines 
private and semi-private rooms that are appointed with 
a writing desk, benches and tlower displays behind the 
shimmering translucent curtain with ts echoes ol a 
shop screen. A contemporary reworking of the 
traditional grand hotel escafter features stone steps 
bordered with etched glass walls, and leads to a first- 
floor business guest reception desk also made of glass 
Class is a reoccumng rheme in other public and private 
spaces in the hotel, including the first-floor restaurant. 

The 200 guest rooms maintain a general feel of coo! 
luxury. Materials and I he Shoughtful use of geometric 
shapes are the means by which a traditional sense of 
quality is invoked, without resorting to pastiche.The 
rooms are flooded with light from the floor-to-ceilmg 
windows, while simple furniture in polished lacquer 
and glass is designed to allow and indeed encourage 
guests to adjust its positioning or configuration There 
is a movable desk in each room with a rotatable sheet 
of glass for a top that enables the guest to position 
and align the piece anywhere in the room. It carl be a 
work desk next to a window or be located beneath a 
tv all-mounted mirror and used as a dressing table. Eac h 
room has access to the Internes via Ethernet-LAN and 
a multi media TV-System and DVD, and the TV is built 
Into a revolving cube-on-cube, which allows viewing 
from the bed or from the tfoafr? tongue The lower 
glass- fronted cube houses the mimbar while another, 
separate cube can be used as a footrest, a table or 
even an extension to the seating area Instead of using 
conventional tiles, the bathrooms are lined with full- 
height shet-ts of white glass while thi- lavatory .ind 

shower are contained within separate enclosures, 
defined by ftameless glass doors 

The public spaces include a conference suite with 
a full complement of facilities and & design that again 
emphasizes flexibility. Sliding panels faced with cream 
leather can be used to subdivide the spocc into five 
smaller rooms within the main space Taken together, 
the various spaces withrn Andel's Hotel fully justify 
the decision to give one destgn team t^e whole 
remit instead of com pet it ion, there i% harm any and 
consistency More importantly instead of j theatrical 
attempt to revive the- past, Jestico + Whiles have found 
a restrained and contemporary way of effortlessly 
evoking a certain sense of it 
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The Sheraton Frankfurt Hotel 


Frankfurt, Germany 2002 

Architects: JSK International 

Interior Design: United Designers Europe Ltd 


There are tradition* and there air traditions 1 he 
late 1960s tradition of routinely decking out sternly 
rectilinear corporate hotels in dull earth tones was One 
that persisted for a decade and. rn plates, sometimes 
much longer.The thinking was transparent (even if the 
interiors were often contained by glass so densely 
smoked that H was nearly opaque): make the pi are 
Ion* businesslike hut use warm tones to replace the 
utilitarian greys and whites of the office. Passing years 
and changing tastes have meant that the any-colour 
so-Iong-as-it's-brown' solution dated badly and when 
a hotel deigned in this way managed to survive into 
the present day it began to look less like a heroic 
survivor and more like a bad design joke. 

The 1.050-room behemoth that is the Sheraton 
Frankfurt is just such a hotel. It comprises three 
towers linked by large groundfloor public spaces 
and a conrerence centre in the basement. Adjacent 
to Frankfurt Airport, ih# hotel nav great strategic value 
but its deeply discouraging design made a radical 
'ethink vital if it was to retain any commercial appeal 
an the early twenty-licit century United Designers 
were called m to rework the public areas and 300 
executive guest rooms. They were also asked to 
integrate j new entrance that Connected to a railway 
station providing a new city centre transport link This 
new entrance now sets the lone for the hotel wd is 
the guest's hrst indication that the old Sheraton has 
discovered a new spectrum of colours, other than 
brown A bright blue corrdof. 30 meEret (9B foot) long, 
leads from the rail link to a lobby and reception area 
that has been dramatically reconfigured, having been 
stripped right back to the building's concrete shell 

The designers were able tg create a new seI of linked 
Curvilmt-ar sp^Krs that aided orient upon and made 
initial circulation more logical - steel, glass, stone 
and dark-stained timber are the dominant materials. 

A central Winter Garden space encloses various 
activities, giving access to a cafe, bar and restaurant, 
entry to the conference centre in the basement and 
to a viewing area onto the adjacent airport. This linked 
environment, dedicated to leisure, welcome and 
meeting places, sets the tone for all the renewed areas 
in a hotel whose large capacity is on important asset 
(a sudden influx of delayed air passengers may need 
to be catered for) but one that is no longer allowed to 
overwhelm the experience of arrival. 

The 300 newly refurbished executive guest rooms 
are all located in one tower. These rooms continue 


the dark-stained wood theme in the furniture, which s 
upholstered in deep ted and mustard fabrics. Stainless 
steel light fittings and abstract artwork in every room 
further reflect a more contemporary notion of 
executive comfort than the old modular beige 
sofas and biscuit-coloured carpet tiles, The Sheraton 
Frankfurt Hotel, without rebuilding, has been 
reinterpreted as much m an architectural sense as 
through its decor. The strategic use of light to redefine 
the big spaces, a significant change in circulation and 
a softening of the old rectilinear lines all combine to 
change the hone structure of the hotel, malting The 
introduction of a subtle contemporary palette both 
more logical and more satisfying 
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Hart's Hotel 


Nottingham, England, UK 2003 
Architects: Marsh;Grochowski 

Interior Design: Hambleton Decorating Ltd; Stefa Hart 


London was not all way:. England $ unchallenged 
style-sett nr There was a time when several provincial 
cities could claim comparable levels of sophistication. 
However, the city of Nottingham with .1 history that 
evokes mining. D H. Lawrence, the manufacture of 
b cycles (Raleigh} and the vague legend ol Robin Hood, 
was rarely seen as being particularly glamorous The 
arrival of Hart's Hotel In the centre of the city in 
2003 did, though, bung simultaneous touches of class 

and ntemjl'oruilism to Nottingham and aLsO shook 
up the traditional concept that people had of a good, 
small, personal fnglibh provincial hotel. 

in 1979/Tin 1 Han had convened j comfortable 
Victorian house into a country hotel with 15 double 
bedrooms and a restaurant; this was Hambleton Hall 
in Rutland, an enduring hotel success story Fn r bis new 
hotel in Nottingham. Hart commissioned award-wfnning 
practice Marsh Croc how-ski to build along the exact line 
of the original Nottingham Castle wall 

I wanted generous ceiling he ghts, harmonious 
proportions in the rooms, and really good ventilation, 
which would not be mechanical/ says Hart, so there 
sire masses of windows you tan open ’ When the 
building was complete. Tim Hart handed the interior 
decoration over to his wife. Stefa although this was no 
empty e* excise in nepotism. 'Stefa, daughter of Vladimir 
Daskalaff who had trained at the Bauhaus, had grown 
up around the Mediteiranean in n> world suffused 
with fme art and the decorative arts Hart's demands 
simplicity,’ Stefa Han says. Palmed walls, muted 


colours, simple curtains, linear lurnicu re - cool, calm 
and efficient. This is a modern classic hotel that I 
hope w»ll still look good in IOC years. I am not only 
a decorator, but also a hotelier - so I am dedicated to 
making a hotel work, not only visually but in terms 
of welcome and comfort for the client.' Unsurprisingly 
contemporary art is a key feature of the principal 
rooms at the hotel and there is also a colitctran of 
abstract pictures painted by Stela's lather. 

The bedrooms include furniture by French designer 
Philippe Hurel, wool carpets in a tufted two tone stripe 
made by Gasketl Carpets in Lancashire 10 Stela's own 
design, beds by Beds RZ2ZI of Hemel Hempstead 
and bed linen (goose down pillows and duvets in 
Egyptian jacquard cotton linen) from DelbancO fr 
Meyer, London The now obligatory provision of decent 
electronic amenities in bedrooms here consists of 
hi-fi and wide-screen TVs and laptop and mobile phone 
charging facilities; suites include video players and 

surround Sound Systems. 

Hart's has brought to this busy Midlands town a 
styl'Sh hotel with good dining and a European sense of 
I usury. All this has been achieved by an owner whose 
success was founded in a far more traditional English 
establishment. The colour and the art, although they 
might seem naturally at home in many compjrjbie 
European cities, nete represent a particularly bold 
touch jnd demonstrate the valuable role a hotel can 
play in redefining a city's traditional perceptions ot 
itself and even boosting its sense of sell confidence 
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Hotel Claska 

Tokyo, Japan 2003 

Architects: fntentionallies; Urban Design Systems Co. Ltd 


The many aniwwr* to the question 'ho. 1 , to live'" 
With thF5 syntactically dubious mission statement. 
Hotel Cdska sets out its ambition to invent the very 
concept of the hotel, Setting aside the idea that even 
the sort of people who go on The jerry Springer Stem to 
get advice on how to live their lives might think twice 
before seeking I He gu : danee from a hotel er Guska is 
nothing if not original rn u thinking 

its starling point the eight-storey Hotel Mew 
Meguro, was a 35-yeat-old building located or Tokyo's 
Megum Street, a downtown thoroughfare berit known 
for its furniture stores. That hold stopped trading in 
ZQQZ with little prospect of ever reopening s«nce all 
the prevailing advice sujfgested tha! thn location 
(a 3.000-yen/S27J cab ride bom the city centre) 
demanded a budget hotel that simply could not be 
justified by the amount of investment requ'red to 
create it.Architecturally speaking, Hotel New Meguro's 
strange, blocky tile exterior had lost whatever charm 
it might once have held and was clearly go mg to need 
something both financially and conceptually unusual 
d it was to be successfully reinvented 

The solution amwed at by client Urban Design 
Systems inc was to inatginalizv the traditional hold 
dement altogether This eight-storey building now has 
just nine guest rooms, which hardy qualifies *1 as a 
hotel at all Tne hulk of the budget was dedicated to 
Lbrj ground-floor lounge space arb the fifth and sixth 
guest roam floors, The rest was allocated to a variety 
of functions, central to which was a 27 room long stay 
residential section providing constant rent in attractive 
contrast to the variable income from the hotel rooms. 
Claska s other features reflect the shift of emphasis 
from traditional hotel to multifunction urban facility, 
few e trample it has no minitwr^ nn gym and no vpa 
Rather unusually, however, .r does have a D| booth 
m the middle of the lounge, art galleries, a bookstore 
and even a grooming centre for dogs 

Inienborwllies'60s/70s-minimalist interiors repeat 
something at the block-like, rectilinear lines of The 
original exterror and no two guest rooms are alike. 
Represented by Tei Shuwa, best known tor their 
cooking appliances, while the contributor of a 
permanent interactive entrance installation s Steve 
Bake? from the UK outfit Tomato, a firm that trades 
on an eclectic folio ranging from fashion shows and 
branding concepts to websites and kiosks, All this 
reinforces the originality of Llrbxin Design Systems 
nut-oT the box' thinking, S'lKe most firms with an 


established track record in hotels would invariably have 
brought alonp. some kind of traditional thinking 
There is, however, rothing Traditional about Hotel 
Claska, which has already become a favourite 
destination for models, ari sts and musicians tn Tokyo - 
celebrity DJs have even been knov.n to come down 
from their guest rooms for a session rv the lobby Dj 
booth.Tne overall lesson seems to be that the hotel 
dimension now exists less to make money in its own 
pght than to help to position Claska us a fashionable 
transient urban centre, a chib where trendy things 
happen in an atmosphere that encourages passing 
through whether for an hour j week or j month. 
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Ku'Damm 101 


Berlin, Germany 2003 

Architects: Eyl, Weitz, Wiirmle & Partner 

Design and Concept: kessler und kessler 


Once there was a recognizable hierarchy of hotels 
in which stars. rosettes of other such awards reliably 
indicated certain standards, below this came the 
more modest establishments, bed and-break fasts, 
guest houses and so on. These Latter categories, rarely 
attempted to entertain guests or offer more than basic 
food jnd accommodation. Today the old distinctions 
are rapidly being eroded making hotels like Ku'Damm 
101 much harder to pigeon-hole Technically it is a 
three-star hotel, but then so are hundreds of other, 
much duller places, Ku Damm 101 is a clever 
adaptation of a nondescript office block on Berlin's 
famous shopping street. Named after The building 
number and street it is situated on, this holers 
ambitions, expressed by kessler und kessler J s efficient 
design, involve comfort, practicality and minimalism 

If the hotel has a sense of luxury, it is achieved not 
by trying tor a cut-price version of expensive effects 
but by suggesting excellence through discreet taste 
and by making the practical things - mattresses, 
worktables, flooring - of the highest quality, The 
result is a cook lifestyle hotel that by being close to 
Berlin's trade fair centre, primarily targets the business 
traveller. However, it also appeals to short-stay tourists 
and those who appreciate a confident style of German 
design that embraces le Corbusier's theories on colour 
fa restrained palette? of greys, blues,, greens and 
mauves) and a redefinition of luxury in terms of 
reduction to the pure and simple. Even the logo shows 
a certain minimalist bravado, consisting only of a 
stylized apostrophe that has been taken from the hotel 
name: a typographical symbol that indicates something 
has been omitted is satisfyingfy appropriate in a hotel 
that consciously omits Grand Hotel effects in favour 
of something more economical. 

The adoption of Le Corbusier's colour theories is 
not an idle affectation kessler und kessler took care 
to acquire the pigments from a Swiss company that 
still produces them to the original guidelines of the 
architect, who believed that colour could compensate 
for missing architecture. Colour can also minimize the 
negative effects of unwanted architecture as kessler 


und kessler demonstrated when disguising some of 
the exposed structural elements from the former office 
building The lobby floor consists of natural asphalt, a 
surface that is intended to acquire an attractive patina 
of wear over time The vertical surfaces, including the 
check in desk, are faced with Amer can v.alnut- 

The design approach taken in the 170 guest rooms 
was essentially a reductive one, providing only a bed, 
a table, a chair and a closet, all designed by Munich's 
Lemongras (s/c) Design Studio The table tops, however, 
were made to be adaptable in size, doubling as writing 
desks or dining tables; the closets are large enough 
to- accommodate a range of different clothing and 
the rooms themselves are all spaoous enough to take 
an extra bed if needed In this rigorous context, the 
decision to wrap the curvy TV cabinet in retro zebrano 
veneer looks almost wildly decadent but even this 
playful unit is highly functional, incorporating an 
Internet terminal fed by wireless LAN [Local Area 
Network J throughout the hotel,This pioneering touch 
is, strangely enough, often only available in budget 
hotels ard not the more luxurious ones but it is one 
service that will surely be universal in a few years. 

There were conscious decisions not to install mini- 
bnrs in the guest rooms, not to provide room service 
and - in what may soon prove to be an exceptional 
point of distinctian in a world where hotel spas seem to 
be obligatory - no dedicated fitness or health facilities. 
Instead, guests have access to vending machines. 

a lobby bar that doubles as a take-out restaurant, a 
Supermarket within the hotel and the option to hire 
a stocked mini*refrigerator Working off the calories can 
be dorse with hired exercise equipment that Is intended 
to be used in the privacy of the guest s room. 

Ultimately, the Ku'Damm is an unusual but 
successful venture that may well point the way for 
many other urban hotels in the twenty-first century 
The design effects used here have been achieved by 
creating attractive facilities and finishes that are 
appropriate to today's business traveller and style- 
conscious tourist and not by rolling out some cheap 
pastiche of a previous century's concept of luxury 
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25hours Hotel 

Hamburg, Germany 2003 
Interior Architect: Evi Maeklstetter 
Interior Design: Armin Fischer 


ZShours Motet is designed by 3MVta Maerklstetter ■+ 
Fischer and malted by design hotels^ as >n answer 
to the . festyles of creative, metropolitan nomad'. 

The metropolitan nomad 1 , in question are not as lbe 
phrase may suggest, vagrants that are Forever being 
moved on by the police, dragging their creative 
cardboard box hornet behind them but young movers 
and shaken from the media world At least this is what 
the reception desk of this new Hamburg hotel strongly 
Indicates, Studded with 420 convex mirrors and 
hovering above a plush psnk carpet and a glowing band 
of light, suggestive of imminent take-off, the desk is 
an early indication that 25 hoims Hotel is neither a 
quiet refuge nor an ras« of calm in a busy city. Spilling 
out from the ceiling, two six metre (20Toot) circles 
of light create a continuum at projected colours that 
changes the ambiance of the reception area, that is 
artfully dotted about with stools in leather and pink 
fabric, throughout the day 

As visitors negotiate all of this on their way to the 
lifts, they are confronted with another bank of rrwrrors, 
this time ;pmbat mounted to m jltiply and reflect the 
lobby from a variety of different angles, As soon as 
guests step out of the lift, these mirrors show them 
exactly who and what is going on in the lobby, says 
3Meta principal Armin Fischer, sounding more like a 
security guard than a designer Not so. it seems The 
lobby of 2 5 hours Hoe el is all about seeing and being 
seen, he explains Exactly how one is seen rather 
depends on the time of day since those ceil mg - 
mounted arnitance-changirlp. Lights favour clear, bright 
colours for the ante^meridian hours (‘to wake up and 
energize ) and a whole range of lively hues working 
their way towards a synthetic sunset, of 'red and pin* 
dub lighting' in the evening 

The pivoting mirrors mark the start of an a Tea, 
called The Event Area This 320 square metre [3,444 
square foot) space with a large open fire as its main 
feature, is designed to accommodate special events 
and meet rigs The area also darbies as a lounge with 
sofas, stools and quadrant tables that are all easily 
movable making it easy to reconfigure the space into 
various modules when necessary. On the th-rd floor 
is Tne Living Room. Which takes the form of another 
lounge roughly half the sue of The Event Area. It Is 
aimed at giving overnight gu-sis a * nd of common 
room or den to relax and play in. Table soccer and 
video screenings are available but H also acts as a 
meeting place for youthful media types who, it is 


thought, thrive on meetings and social get-togethers. 
Vending machines, cups and glasses are kept here 
with the idea of providing a mare informal kind of 
community room with grey sofas and a six metre 
[20 foot) zebcano wood table as the main furniture 
The hoteTs 65 guest rooms continue the theme of 
'style without luxury 1 w-th their cheerful retro mix of 
pseudo 60s lines and contemporary colours The base 
colours are pastel blues and greens but, throughout, 
White predominates. Most of the furniture was 
designed specific ally for 2 Shouts Hu tel by the 3 Meta 
design team who dearly have a lit mg for the sort 
of rounded-corner lines that Macintosh computers 
favoured at the start of the twenty-first century A 
white, multi purpose table can be used as seating, a 
writing desk or a suitcase rack and a pastiche 60s Lamp, 
Spun 1 by Sebastian Wrong for Flos, was initially 
produced expressly for 25hours Hotel 

The lamp li*e most of [he rest of the furn shmy. tan 
be purchased or ordered from reception, as can goody 
bags containing the sort of things some hotels offer 
gratis: for example, toiletries - its, ’Hangover Package - 
For The Day After is perhaps rather revealing Here, n 
fact, lies the essence of ZShours Hotel At u heart it is 
a budget hotel but it places the emphasis on fashion. 
Style, trends and what -t hopes IS a young ambiance 
if seems to be less a fashionable watering hole for 
moneyed media professionals than a relentlessly 
energetic, souped-up hoslel for younger media people 
who were perhaps students not all that long ago 
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In between the wilder shores of designer hotels and 
careful attempts to reinterpret the traditional hotel, lies 
the world of mainstream hotels. Mainstream does not 
necessarily mean bland, although creating experimental 
design treatments for hotel chains can prove a stiff 
challenge. Many such chains have difficulty letting go 
of corporate concepts such as using a pan-global design 
treatment for guest rooms, which means that waking 
up in one of their hotel rooms in Amsterdam is 
indistinguishable from waking up in one in Tokyo. 

W Hotels, however, have taken what would once have 
been called designer hotels into the mainstream - their 
international city hotels are now characterized by a 
design-led approach rather than any one-design style. 

In the UK, the myhotel group has also given notice of 
its commitment to incorporate a sense of fun and 
fashionability into an accessible hotel chain, while Apex 
is building a reputation for making its business hotels 
also attractive enough for a family break. To set the seal 
on this acceptance of imaginative design into the 
mainstream, radical designers Yabu Pushelberg were 
even given an almost free rein at a Le Meridien hotel 
in the heart of the American Midwest. 






myhotel Chelsea 


London, England, UK 2002 

Architects and interior Design: Project Orange 


it is arguable whether the myhotel concept should 
properly be tansidpred to be a mainstream experiment 
rather than a variant type of designer hold. However, 
the case lor treating it as nouveau mainstream hinges 
on the way iha! individual my holds respond to, 
reinforce and reflect back the character of the locale 
they are in, This after all, is what the best mainstream 
hotels used to do so effortlessly tn the days before 
the big brand chains moved in and imposed their 
standatdiied hospitality experience, regardless of 
context or neighbourhood 

Andy fhrasyvoulDu's burgeoning my hotel < onccpt 
demonstrates that he too is obsessed with brands, 
although not necessarily his own. Borrowed themes 
and slogans are deployed to glamorize the spirit of a 
particular myhotel according to its setting, myhotel 
Brighton will be Maharishf Meets Freddie Mercury 
claims Thrasyvocikrtj, as if such a meeting might 
actually be a good thing! The theme for myhotd 
Paddington, which is situated near a major London rail 
terminal, will be ‘Where Travel Meets Time', while the 
recently completed myhotel Chelsea is characterised 
as a union between Btideitead ftcvii/fed and Sex and 
ffop City if this is all reminiscent of a rather desperate 
Hollywood movie pitch (Us Out of Africa meets Pretty 
WOfnan,' says a hopeful script agent Jt the start of 
Robert Altman's film, The Player j it does identify a keen 
awareness of the contemporary power of brands and 
lifestyle associations in the context of hotel design. 

Apart from unique theme', myhotel Chelsea 
also trades on its chic address and its proximity to a 
number of stylish stores, restaurants and boutiques, 
Out of a conventional hotel building, designer James 
Soane of Project Orange has created an ersatz English 
country home nto whefh American fcng sbu? 
practitioner, William Spear has injected the kind 


of furniture placements that m reality, would rarely 
preoccupy the owners of a rea; English country home. 
Forty-five bedrooms, studios and suites similarly 
combine the old with f he new, using pastel decor, 
eclectic furniture (ho unashamed marriage of antique 
and contemporary) and the mandatory flat screen 
TVs. DVD and CD players plus Internet access The 
Thai Suite 15 a re invention of .in earlier luxury facility 
that was already present in the original hotel, before 
niytiotel moved in. and similarly mixes the traditional 
with the modish 

Two delinquent bedrooms, located behind the 
bar are explicitly designed to accommodate the kind 
of spontaneous sexual encounters that require 
inflammatory decor and access to a serious supply of 
alcohol Ruby and Scarlet, as tnese rooms are archly 
fabelled, feature hot reds and pints,‘polar bear' throws, 
erotic photographs and low light levels The advertised 
opportunity to book either room at short notice with 
the bartender on duly gives more than a suggestion 
of where the 5e* and the City tag comes in, even if the 
stately decadence of BrideihuAtf fteviiited remains 
rather more eiuswe myhotel Chelsea, though, sells 
itself primarily through its &e - . te It as j personalised' 
hotel in which a menu of individual preferences (farm 
to be filled in prior to arrival) is combined with 
nostalgic gimmicks, such as summertime ice-cream 
van chimes and afternoon tea with a bone china 
service alongside the obligatory health facility and a 
restful conservatory ( in which residents ran escape, 
says the hotel blurb, perhaps unwisely). 

The d&cor throughout this hotel is essentially a 
stage set. a backdrop to a theatrical smorgasbord 
of New Age guest experiences. zestfully themed on 

how mainstream English hotels might look if only 
al, mainstream locations were like Chelsea. 
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W Mexico City 

Mexico City, Mexico 2003 

Architects: KMD 

Interior Design: Studio GAIA 


The W brand owned by Starwood HotfIs & Resorts 
Worldwide Inc, represents an ongoing attempt to create 
an international chain ol hotels wtiere the unifying 
(actor is not a uniformly app-.ied visual style but rather 
a consistent preoccupation with a dynamic idea of 
'style', to he interpreted in different ways at different 
ioLdtions. In 2003, the eighteenth W property, W Mexico 
City, was launched. Starwood jointiy developed this 
2 5- storey; 2 3/-room not el with the Mexico Oty-baste) 
Grupo Ran SA de TV. employing the New York design 
team Studio GAIA to Impart the latest W look. 

Architecturally eye-catching the K MO-designed 
hotel building staked its claim in the sophisticated 
Polanco ne ghbourbood of Mexico City with an all- 
glass facade that turns the hotel mio a sophisticated 
goldfish bowl for passers-by The image is n felicitous 
one, since the senes of stepped iounge areas in the 
lobby appear to float on water, wth various koi ponds 
visible beneath the walkways and seating areas, A 
black lava stone tunnel leads to the hotel reception 
whale bars and restaurants are accessed by negotiating 
a series of loosely connected 'islands of seat ng. 
upholstered n white leather and yellow fabric 
i best frse m j spiral forma (Mm to The Whiskey, 

Rand* Gerber’s first bar outside the US. and one of 

the premium attraction* ol ?h+:- hol<H Another Focus 
is the second-floor restaurant, Solea, developed by 
Cornerstone, the outfit that was responsible (or 
Chicago's one sixty blue and Wave restaurants. 

The enclosed glass theme is extended through to 
the hotel spa, with its centrepiece sauna based not on 


Scandinavian pine but the traditional Mexican adobe- 
hut. The whole spa is surrounded by green glass, as is 
the health club oorkout room that overlooks - and 
is overlooked by the street The guestroom* also 
challenge conventional notions cherry red ceilings 
and white Terrazio floors invert the usual tona! 
arrangement, while the bathroom* have been promoted 
into major spaces in their own ught Covered >n light 
hued stone, the over-sized bathrooms feature window 
v ■ e w s l argp 'ra i iV-*T y le showers w ith add it ton a I bo d y 
jets und even optional hammocks. 

W Mexico City Ha'S a full-service business centre, 
including meeting facilities and a conference centre, 
and it also otters a special programme to ease its 
business guests into a creative frame of mind with 
lively music, smells, tastes ant} visuals 1 At this k nd 
ol level, the hospitality sounds not just comprehensive 
but relentless, perhaps catering mare towards the 
more adventurous type of guest Such a guest having 
emerged from The Whiskey bar and successfully 
negotiated it* spiral access trail without falling into 
a koi pond, would seem to crave a doze in a wet 
hammock before working out in the full gaze of 
pedestrians strolling by m the city * idmousEy polluted 
a r No doubt in practise the experience is far more 
relaxed, although as Barry S. Sterniitht, Chairman 
and CEO of Starwood Hotels points out This is 
certainly our most avant-garde hotel yet' He adds, 

The design is sophisticated, vibrant, sexy and full 
of surprises - which fits in w*|l with Mexico City, 
and particularly the Polanco neighbourhood ' 
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W New York - Times Square 

New York, USA 2002 

Architects: Brennan Beer Gorman Architects 
Interior Design: Yabu Pushelberg 


The real estate site of W New York - Times Square 
was originally intended to be the home of a Planet 
Hollywood hate! before the whole Planet Hollywood 
enterprise ran into financial difficulties during its 
construction. Instead, the site went to Starwood Hotels 
& Resorts Worldwide Inc who recruited the ascendant 
Toronto-based firm of Yabu Pushelberg They were to 
carry on the tradition of design-aware W hotels that 
was first established n 1998 in Manhattan with theW 
hotel at 49th Street and Lexington Avenue. The W New 
York - Times Square was the sixteenth in the W chain 
to open worldwide and posed a particular challenge for 
Yabu Pushelbe-g,. -t only because oF the raucous nature 
of its locale - only in such a hyperactive urban context 
could a building as gargantuan as the nearby Marriott 
MarqutS actually get Lost m the landscape 

Yabu Pushelberg s solution was typical of their 
usual approach, briskly characterized as 'class for the 
mass by Glenn Pushelberg They created a serene 
internal landscape that seems to float above the 
kerbside hustle from which the transitional entrance 
iirea provides ,m immediate mfugr. with a casr riding 

glass-enclosed water wall accompanied by the sound 
of crashing waves from above 

Beyond this aquatic fntroducrion, the reception 
lounge and lobby quickly establishes a human scale 
with a mi* of private booths made of resin and low 
communal seating for larger groups A backlit resin 
table top bar with ash stain wood finish adds a touch 
of the class lor what Pushelberg (ikes to call the mass, 
and the Overall Feel s one of an accessible, good 
quality environment, removed from (but still connected 
to) Ihe febrile atmosphere of one of the world's most 
Famous intersect'tins. 

Thr- neutral coloured gunst rooms arp panted in 
textured ^rpy and feature more of the omnipresent 
resin fixtures that Yabu Pushelberg have used liberally 
throughout the hotel; here they encase the mini bar 
and TV. suggesting design-aware ness without 
overstating it in what is essentially a contemporary 
look that does not want to appear too trendy 

If the W New York Times Square ha?, a stand nut 
focal point, there 5 no mistaking exactly what it is: 

The Slu- Fin Restaurant The restaurant contract had 
already been given to Steve Hanson, whose previous 
concept restaurants [Minima The Blue Water Grill and 
Ruby Tod's) had Firmly established him on the New 
Ycrk dining scene, when Yabu PusheEberg were brought 
on board Hanson was not initially impressed, being 


used to having more design control but the Canadian 
designers eventually won him round with an extension 
of the entrance theme They devised a romantic, 
undulating marine inspired treatment, featuring a 
plaster wall that mimics ribbed sand a starfish wall 
and a fish mobile by Japanese artist Hirotoshi Saw ad a. 
The two-level restaurant's entrance is through a 
storefront 1 bar with 'large windows that fate onto 
Broadway illuminated resin bar tables -apart from 
prompting the thought that Yabu Pushelberg must 
have negotiated a really p/eat deal with then- resm 

supplier - act as beacons for the passing public. 

Throughout the restaurant s two levels are a 
senes of smaller spares that seek to introduce an 
intermittent sense of intimacy, m what is in Fact quite 
a large 400-setter establishment The restaurant's 
lower level has a faster feel and loolc, more attuned 
10 the energy levels Of the Street, while the upper 
section subtly uses colour and texture to achieve a 
more subdued and reflective atmosphere Thp Blue Fin 
is the dest-narior element or. thin the W New 'a r i 
'mes Squire which has now become a target 
for New York visitors who want a touch of class 
without the overwhelming sense of participating 
in a lull-blown designer hotel experience 
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W New York - Union Square 

New York, USA 2000 

Architects: Brennan Beer Gorman Architects 
Interior Design: The Rockwell Group 


The Rockwell Croup H d design firm that has made 
a name for itself with a wide range of outstanding 
leisure and recreation facilities as well as residential 
jnd bus mess premises. Casinos, restaurants, sports 
architecture, ba*s and clubs all reflect princips; David 
Rockwell \ fascination with theatre in all its varied 
forms. The firm's headquarters are in union Square, 
Manhattan, which, coincidentally, was also the site 
of a fine old insurance company building that was to 
become the second Ness York W hotel to be built by 
Starwood Hotels fit Resorts Worldwide Inc in Z00Q 

Unlike Times Square. Union Square has enjoyed an 
uneven rale and reputation over the years Once the 
focal point of an elegant area, today Union Square is 
xin undistinguished park, thr site of an occasional 
produce market arid a place that is seemingly forever 
undergoing some kind of slow and inconclusive 
renovation Union Square is also the lowe* m d-town 
location of a major subway merchange station and 
rema ns a site that is still lacking in any distinctive 
characteristics, although it does boast several 
surrounding buildings of ment One such building is 
the Guardian Lite Building on Park Avenue South; 
built in 1911, with additions in the 1960s, it is, 
without doubt, one of the best in the area. 

This 20-stgrey granite and limestone landmark 
structure with its famous to or-storey mansard roof was 
re-imaimed by The Rockwell Group and architect of 
record Brennan Beer Gorman Architects as an 
extension of Union Square Part,, The lobby acts as a 
kind of living room, look log out onto the grassy public 
space to which the building is notionally attached with 
the use of planted grass. The gracious living of an 
earlier age was evoked for thisW hotel, mainly through 
a newly built grand staircase of limestone, mahogany 


and steel that rises dramatically from the ground floor 
to a ballroom on the next level Coffered ceilings and 
vaulted marble hallways add further suggestions of the 
elegance of the past. If this is hotel d£cor as theatre, 
however, it is theatre of a restrained sort and some 
way removed from earlier Rockwell pastiches like the 
oriental restaurant, Ruby Fgqk This project was self- 
confessedly based not upon Original Asian styles and 
materials but on the particular look of a minor 1960 
movie, The Woridf of $U2y Wong Despite this., playful 
touches and quotations are still to found at the W 
and were apparently nspired by the Green Market, 
a local produce fair that sets up its stalk on certain 
days of the week in the park. A small Lawn of green 
grass sits unexpectedly on lop of the reception desk 
and boxes of the same grass flank the staircase Giant 
wall panels, made of richly-grained makore wood, 
feature mother-of-pearl burtons and elsewhere, in the 
living room-cuin-lobby, real ivy plants hang from 
the walk, while spotlights project a yellow flower- 
petal pattern onto the ceiling. 

If the hope is to echo something of the design 
elements from early 20;h -century parks and gardens 
then the danger is that the real park outside father 
undercuts this aspiration to date, the internal public 
spaces of the W New York - Union Square certainly 
[□ok more verdant and well tended than the rather 
run-down external public space of the- actual square. 
The 270 guest rooms, however, do not continue with 
The theme of plants and foliage, being cosy and 
whimsical only insofar as the beds are covered in 
shiny sharkskin covers and appointed with leather 
headboards. Otherwise, they employ a natural palette 
of aubergine, taupe and browns and generally adhere 
to restrained contemporary lines 
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If CrWfK^vr reinvented. 
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A drawing of pw of the 
guilt roomi at Afmi Crty 
Hotel, many of which had to 
he Jngemeuriy configured 
to ftliifttiih Ape»'i 
reputation for offering 
larger than uuial bedroom 
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Malmaison 


Birmingham, England, UK 2003 
Architects: Ferrier Crawford 
Interior Design; Jestico + Whiles 


Over the past few years, the London based rirm 
Jestico + Whiles has enjoyed a fruvtful and ongoing 
relationship with the UK Malma«son hotel group The 
thread of the work has been to interpret Malmaison's 
Cose values <n a variety of northern locations The 
Birmingham hotel, their first in the Midlands, was 
unique in that, instead of adapting an existing hotel, it 
was Lucdted in a 'ntw' building. The canal-side Mailbox 
building, however, is new only m the sense that the old 
Royal Mail sorting office had already been converted 
into a large retail and leisure adaptation The layout, 
however, offe j ed the des;gners i new lewl of fleubili ty 
Malmaison's overarching style is inspired' by the 
19th century Fiench Chateau Malmaison, located 
just outside Pens, which is an elaborate piece of 
architecture That might at first seem a rather 
pretentious model for a mainstream UK hotel chain 
with premises In Edinburgh, Glasgow Newcastle and 
Manchester. Jestico + Whiles haw tactfully accepted 
this challenge and repositioned an essentially 
flamboyant concept of luxury in a more restrained 
-snd contemporary way Another design aim qI the 
Malmaison chain has been to infuse each note? 
with something of the character of its Location, in 
Birmingham, a city Long over shadowed by a past-war 
rebuilding programme or unparalleled hostility, this 
can be seen to ha\e posed something of a challenge 
Birmingham may claim to have more miles of canal 
than Venice but it is for good reason that Venice never 
claims to have almost as many males of canal as 
Birmingham-Thj$ said, the Birmingham Malmaison is 
another step in the right direction of reinventing 
tnglandk second city for the 2 1st century 

The Mailbox building's stecL framed shell allowed 
jestko + Whiles unusual latitude, whir h ted to the 
development of some large public spaces within the 
frotttLThe building s entered from a newly created 
street (intended to unify the whole- Mailbox complex) 
into the ground floor, which houses poth (he hotel 
reception and a, holistic spa The entrance lobby is 
dad m fumed and limed oak panels, incorporating 
NtaLmdi son's signature detail of mirrors that contrast 
with the polished, dart stained cabinetry A grand spiral 
staircase [a reference to The staple feature of the grand 
chateaux evoked by the hotel name) features an 
illuminated wall of raspberry red glass and winds 
through the lobby Leading to the next floor where 
the brasserie is located On amemmne above the 
brasserie s the conference facility 













The guest rooms on the six floors above are 
furnished in low-key contemporary style and feature 
photographs of Birmingham's industrial structures, 
which, m the main, tend to be rather less photogenic 
than those of Edinburgh or even Newcastle However, 
for all its traditionally poor press. Birmingham was 
once the workshop of the world. A heavy industry giant 
itt the heart of the industr-at Revolution today Ft is 
an increasingly well-appointed city and, a vibrant 
meeting point far internal nnal business conventions 
and exhibitions. The city may have suffered badly at 
the hinds of the developers in the 1960s and if may 
also have been dangerously slow to adapt to the 
terminal decline in its manufacturing base, but if't 
is now looking confident again, this is in no small 
measure due to its ever improving built environment. 

In its own way the Maimaison makes a small but 
worthy addition to that environment, 
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Gone are the days when 'designer' was a parvenu 
adjective used to describe anything that had aspirations 
to visual sophistication. Certainly you would be hard 
pressed to find anything at the cutting edge of today's 
hotel design that does not qualify for that accolade, 
outmoded as it is. Today, however, the phrase ‘designer 
hotel' signifies something subtler and more varied. 

It might simply signify the bestowing of a styfish 
imprimatur, as is the case with Bilbao's Mirbhotel, which 
is credited to a fashion designer, or it may indicate that 
it fell to a designer to reinvent the concept of a hotel 
and turn it into an art piece, as with Matali Crasset's 
HI Hotel. Many other possibilities exist in between, 
reflecting the current elevated influence of the designer: 
the designer as Fashionable Society Figure; the designer 
as Artist; and the designer as Cultural Historian. The 
possibilities are many, although the day of the designer 
as Pioneer in a world of drab hotels is now gone. One 
might even argue that Starck, Putman ef at did their 
1980s trailblazing too well and that now their work 
here is, if not exactly done, at least done differently. 
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UNA Hotel 

Florence, Italy 2003 
Architect: Fabio Novembre 


Fabio Novcmbre's conversion of Fin industrial building 
into a luxury hotel far ihe Italian hotel group UNA has 
given Florence's histone district of San Frediarra a highly 
dramatic new space, dripping with the kind of intenor 
design that could never be called understated. Fabio 
Novembre himself could likew ise never be called 
understated and his commentaries on his own wort 
wem intended to boost h s reputation tor eccentricity 
rather than to shetj -light on the design pracoss. 
Accordingly, the Florence UNA Is one of the latest 
expressions of Novembre s belief that the hotel is a 
spatial narrative touching on themes like the mob Iny 
of ihe planet, presence within absence and intellectual 
nomadism ' How this view sits alongside his other stated 
conviction that the UNA*s atree whose far-reaching 
branches extend across the world but with roots firmly 
embedded in its native soil' is anybody’s guess but such 
obliquity may indine us to mistrust his third declaration. 
'Whatever [the UNA] may be’ he claims, 'it is not a 
design hotel'. Of course the UNA dearly is a design 
hotel It is -i typically eclectic Novembre confection 
deploying diverse materials that include mosa cs, leather 
and pointed lame Guests know what they are in for 
upon encountering an entrance and reception area 
where a long loop-the-loop stop of mosHr. Ming 
enckdes. envelopes and guides them to the reception 
desk which is also absorbed mto the mosaic treatment 
Mesa*: is a vernacular feature of Florence where it can 
be seen in many of the Surrounding region's villas, 
a,though not quite like this Nbvembre's loop motif 
continues nto the bar area which is equipped 
with some similarly enclosing AND1 sofas from 
C.ippdlml A restaurant has been conceived as j 
refectory, with a single long., sinuous table, designed by 
Dutch artist and architect Joep van Ueshout to bring 
guests together rather thorn keep them apart. The 
accompanying Shaker chairs and stools are by Atelier 


van Ueshout and aloft the restaurant's moulded ceiling 
echoes th# Ime of the edge of the table with an 
illuminated 'stained glass' ribbon of light, The interior 
design does not stop trying for equally big effects even 
beyond the reception, bar. lounge and restaurant; it also 
invades the traditionally more restrained rones of 
corridors and guest rooms. Novembre s big on corridors, 
citing those . n Kubrick's Tfo? Shining where the actors get 
lost running around the corridors' His point, as ever, s 
unclear, but he seems to approve of disorient]lion since 
his treatment of UNA's corridors abandons room 
numbers altogether in favour of identifying the 84 guest 
room doors by sticking on reproductions of full-length 
portraits from ih? tiffin Gallery Thpve tenebrous, life- 
siied portraits stand m funereal ranks beneath Dali- 
esque corridor ceilings that are all dark waveforms and 
ripples. Behind the doOCS the fittest rooms feature mosaic 
again, with floors using up seamlessly to merge into 
horizontal surfaces here and there sleeping areas raised 
cm platforms and 0 profusion of textures applied from 
everything to walls, counters and closetv black leather, 
rosewood and weng# panelling and fuchsia felt. Closet 
duors feature images of clothes on hangers, 

In a rare moment of lucidity, Novembre will adm L 
to themrng the UNA on the Florence of Lucre.- a Borgia 
and Machiavellr, a murky proto-Sopranos world of 
shadows,plotting, duplicity and death As a hospitality 
concept it is original although it does have >ts downside. 
After a grappa qr two in the bar, fry mg to walk along a 
mosaic tube where the wall suddenly runs round the 
telling may prove almost as disturbing as encountering 
a dimly lit corridor full of long-dead Florentines and 
forgetting whether your room key fits Anna Maria Luisa 
rie L Medic 1 or Giovanni Bentwogbo As ever, Novembre 
has some helpful words for guests who might find his 
vision too intense, 'Life is a challenge,' he says living 
with a capital L is the hardest thing to do.' 
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DESIGNS HOTELS 
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~ Project Credits 


25hoijrs Hotel, Hamburg,, Germany 

Interior Art hi tec lure and Design: 3Meta 
MaerkLstetter + Fischer; Armm Fischer 
(design), Evi Maeridstetter (architect) 
Pfoiec: Team Evt Marklstetter 
Local Architects: Thomas Lau; Mark Hendrik 
Bhpfferls HPV 

Client, Castwerk Hotel Hamburg GmbH 
Bedroom Furniture, Flexible Bar, Wood 
Construction in F^re Place Stonner GmbH 
Furniture Supplier Frelraum 
Chairs in Bar and Reception: ZariCtta 
So-as m Recepben: Uymg Divani 
! ighting Des<gn Michael 
Schmidt - Lichtplaner 

Alila Jakarta, Jakarta, Indonesia 

Architects Denton Corner Marshall, Jakarta 
Collaborator PT DutaCermat Mandiri 
Project Team Bud -man Hendropumomo 
(design principal] 

Client: PT Sumbermitra Wisatagraha 
Hotel Operator Alila Hotels 
General Contractor Dimensi 
Structural Engineer PTWiratman 
and Associates 

Mechanical and Electrical Engineer PT 
Makesttii Enggal Engineering 
Art work (lobby) Pieter Diet mar 
Furniture (lobby! DCM la Lenta 
Custom Furniture (Guest Pooms)- Mitra 
Luhur Din ami t a Lestan 
Lighting (Public Spaces}: Gema Karya Abadi 
Lighting (Guest Rooms): Maestro lamp 

An dels Hotel, Prague, Ciech Republic 

interior Design Jesticcj + Whiles 
Project Team John Whiles, James Dilley. 
Michelle Lc Masunef, Francois Bertrand, 
Johanna Stock hammer, Toby Ware, 

5mei Torbarina 

Client UBM ftealitatenentwicHung and 

WARIMPEX 


Operator: Vienna International 
Contractor: POR.R Project 

Apex City Hotel, Edinburgh, 

Scotland, UK 

Architects and interior Design: lan 
Springford Architects 
Client Apex Hotels Ltd 
Main Contractor. John Mowlem & Co. Pic 
Structural Engineer Sinclair Knight Men 
Services Engineer RSP Consulting Ltd 
Lighting Consultant ¥ot o • Ma lightin g 
Architects and Designers 
Quantity Surveyor: Corderoy 
Planning Supervisor: Corderoy 
Project Services 

Clift Hotel, San Francisco, USA 

Overall Design: Philippe Stare* 

Starck Design Studio - Brono Born one 
Client: Ian 5th Mger Hotels, LiC 
President of Development: 

Michael Ovcrington 
President of Design Anda Andrei 
i S.H. Design Studio Project Team: Ktrstin 
Bailey, Masako Fukuoka, Dan Stewart. 
Melissa Sison r Lara McKenna, Kelly Behun 
• S.H Protect Coordinator Cono DiZeo 
I.5.H Desii; ' inager: Larry Traxler 
i S H Director of Graphics- Kim Walker 
Project Management. Watershed Partners; 
Cary Klein, Bill Oster 

Construction Manager: PEant Construction 
Production Architects: Freebairr,-Smith 
& Oane; Janet Crane, Javier Medina, 

Ian Bevllacqua 

Art Installations Gerard Garouste 
Graphic Design: Baron & Baron, fabien 
Baron, Lisa Atkin 

Lighting Design- Johnson Schwinghammner, 
Clark Johnson 

Landscape Design: Madison Co* 


Continental!*, Florence, Italy 

Interior Design: Arch. Michele Bonan 
Project Team; Arch, Giovanni Lombardi. Arch, 
Filippo Cer, Luigi Franco, Anna Maria 
Blower, Fiorella Gargani, Christine Hutter 
Client: lungamo Hotels 
Work Direction: Arch. Nino Solazii 
Vivaengenepring vrl 

Construction Management: Cpf SpA 
Danish Furniture: MC Selvini 
Armchairs Plerantonio Bonacina sne 
Doors and Windows Radii e Cappelletli 
Whitewashing: Pennellotto Restaur* sri 
lighting: Estro Itlumirwione 
Textiles Blue Home SpA 
Stools:Chelini SpA 
furmshings; Tappeztena Cipnani 
Bathroom Accessories Disenia SpA 
Sofas and Stools Vprrelloni 
Table lamps: Dessiesri 
Carpentry and Woodwork: Cinm 
Wooden Sunblmds: Sunwood 

ES Hotel, Rome Italy 

Interior Architect. King ftosdli Architettl 
Project Team: Jeremy King, RitcanJo 
RosellS (Project Directors), Andrea Ricci, 
Claudia Panilo (Project Architects); 
Marina Kavalirek, Riccardo Crespi, 

Annalisa Bellettali 
Client: C R. INVEST sri 
Design Coordinator; Mania MidulLa Roscioli 
Site Supervision Ing Nino Bazzi 
Contractors ORION scari, DI COS SpA 
Structural Engineer: ing, Dano D'innocemo 
At Plumbing Electrical AC Design: SVA sri 
Giuseppe Vergantini 
Acoustics Consultant: Biobyte sri 
Furniture and Fitting Contractor Devote 
acredame nii sri Stone srt 
Lighting Equipment Supply Baldleri sri 
Curtain Walling- Edilfai 
Glass Parapets in Lobby: Vet raria Federci 
Furniture and fittings: King R.oselli 
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Additional Furniture suppled by CappeHmr, 
Viira, Unifor r Sawaya and Moroni 
Marble Venetian Flooring; designed by King 
Reset l i And supplied by Marmi Menini 
Reception Desk King Roisdli 
Technological Clouds in the Auditorium; 

King Rosdli 
Bar: King RoselSi 

Curtains and Blinds: Louver drape 
Rugs KdithdH 

Audi and Video Suppliers: Sedico 34 
Sanitary Ware: Giuho Cap pell ifia and 
Ludovlca e Roberto Palomba for 
Ceramics Flaminia 

Sink: Montecatini 1933 designed by Gio 
Ponti and supplied by Rapsel 
Jacuzzi Bathtubs: supplied by 
Albatrose Duravit 

Taps: Vela by Arne Jacobsen suppled 
by Rapsel 

ESO Hotel, Cerro Paranal, Chile 

Architects Auer - Weber + Archdekten 
Project Team, Philipp Auer (project 
architect); Dorninik Schenkirz, Robert 
G esst, Michael Kruger,Charles Martin 
Client £S 0 European Southern Observatory 
Outdoor Facilities: Gesswein, 

Henkel + Partner 

Engineering Mayr + lu destrier (structural), 
HL-Tethn k AG (mechanical): HL Technik 
(electrical}; Schneidewendt (kitchen) 
Lighting Design. Werner Lampl. Diemen 

Four Seasons Hotel,Tokyo, Japan 

Interior Design Ya'bu Pushelberg 
Project Team: Glenn Pushetberg, George 
Tabu, Christopher Koroknay, Lizette 
Viler i a, Kelly Buffy, Ayako Sugmo, Anthony 
Tey, Paul Pudjo, Mlflh Duong, Polly 
Chan, Sunny Leung. James Robertson, 
Christina Gustavs 

Project Architects: Nikken Sekkei. George 


Kuromado (project head);Tetsuji Yukl 
(project architect) 

Architect of Record Nikken Sekki, Takanaka 
* PCP Design Team 
Client: Pacific Century Cyber Works 
General Contractor: PCP Group Lighting; 

Cooley Monato 
Engineers PCP Croup 
Interior finishes: PGP Group (acoustical 
ceilings and suspension grid) 

Cabinetwork and Custom Woodwork: Yabu 
Pushelberg, Decca, Erik Cabinets 
Wallcoverings, Panelhng, Special Surfacing. 

floor and Wall Tiles PCP Group 
Carpet Tai Ping 
Raised Flooring; PCP Group 
Reception Furniture: VP. PCP 
Fixed $eatmg Decca 

Chairs' Knoll. Palumbo, Pucci, Louis Interiors. 

B&B Italia; Void: Hickory 
Tables: Decca, Minotti 
Upholstery: McGuire. Ralph Lauren, Home, 
John Saladino 
Downlights Euro light 
Task Lighting: Tango 
Plumbing Dumbraeht 


The Gran Hotel Dominie Bilbao, 
Bilbao, Spain 

Design Concept: Javier Manual; 

Fernando Salas 
Architect: Iriaki Aurrekoetxea 
Client: Silken Hotels 

Project Management :Viic a ha 
do Edifkauones SA 
Graphic Design; Estudio Maristal 
Acoustics: HigirtT Arau 
Fossil Cyprus Tree: Taller Pere Casanovas 
Carpentry: jaume Carre Sinchei 
Metal Work Tallies Colmenero 
Sign Posting:: Roura Cevasa 
Ceramics: Jorge FerrvAndet 


The Grove, Hertfordshire, England, UK 

Interior Design Fox Unton Associates; 
Martin Hulbert (hotel interior), Collett 
Zarzycki (The Stables, Sequoia, the spa 
and fitness studios) 

Architects: Fit?toy Robinson 
Extension Architects: Scott Brg-.vrrnggTaylor 
Client Ralph trustees Ltd 
Extension Construction: Galliford 
Try Construction 

Spa and Stable Construction: Kier Southern 
Project Management: MACE; John Betty 
Planning Supervisors- Fa be? Maunsell 
Mechanical and Electrical Contractors: TBA 
(Troop 13/water & Anders) 

Lighting Equation 
Landscapers: M J. Abbotts 
Soft landscaping Willoughby 
Ironmongery First Choice 

Harts Hotel. Nottingham, England. UK 

Arc h itects M arsh Grot h ou ski 
Project Team’ Mike As key, Dan Greenwjy, 
Ante Laurence, Julian Marsh, Mike Reade 
Interior Design: Hambteton Decorating Ltd, 
Stefa Hart 

Client Han Hamblcton PLC Tim Hart 
Main Contractor Marriott Construction 
Services Contractor: f G Skerritt Ltd 
Structural Engineer Price Myers, Steve 
Wick man, Dan Wright 
Services Engineers D.H Squ ie Tony Harris 
Quantity Surveyor: W,T Partnership, Stuart 
Bates, Peter Willows 
Landscape Design: Neil Hewelion 
Catering Design Gratham Winch 
Planning Supervisor Marsh Grocbowski. 
Mike Askey 

Aluminium Windows: Bern am and Berry 

Steelwork Cavill Fabncanons 

PC Concrete Bison 

Joinery: Winston Joinery 

Furniture: Pierre Frey 

SfglIBge: Merrill Brown 


Sach c 
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Floann.g Treanw 

Painting and Decoration DIN Decorating 
Glazing Solarglas 

Suppliers: AlLgoods (ironmongery); h O 
window 9 (windows and doors). Demos 
Tiles (tiling); Simas Luna,Vrllercy and Both. 
Olympus, Kaldewei (sanitary ware) 

GaskelEs Broadloom (carpet), Concept Tiling 
(stone flooring); Atki nson and Kirby 
(timber Mooring). Dernleys (blinds), 
Artemide, Marlin, Thorn, Crescent (light!ng) 

Hj usRhcinsberg Hotel am See, 
Rheinsber^, Germany 

Interior Design Mahmoudieh Design 
Project TearmVasmine Mahmoudi eh, 

Albino Cipriani, Ingeborg Blank and 
Heidemarie Schulz 
Architects: Of Pawl it, + Partner Gbr 
Project team Herr Mews. Frau Bayat, 

Herr Lernmel 

Cbem, Furst Dormersma'tk Guidotto Dr 
Graf Hemikel Fum von Donnersmarck; 
H*rr Schmidt (project leader) 

Consultant!! RWM Hotel Consult: 
Gastronomy Planung + Innovation GmbH, 
Buro Gerali GmbH, Furst Donnersmard 

HI Hotel, Nice, France 

Concept Matali Crasset with Philippe 
Chapelet. Patrick Etouarrighi 
Interior Design, Decoration and Graphic Art: 
Natali Gasset with the assistance of 
Christoph* Thehsson, Oscar D*az & 

Francis Fichot 

Executive Architect' Frederic Duck 
Client HI Hotel; joerg Boehler 
General Contractor- Philippe Chapelet, 

Patrick Elouarghi. HCF sari 
Concrete Construction: jean-Marc Usry 
tasty & More Engineers 
Bathroom Facilities and Fittings 
Agape, Aquamass 


Glass; Miraltefte Nicoise, Glasstini 
Dinner Service Manufacture du Monaco 
Furniture: Modular 

Turnout*/Woodwork: Oemicheht, Atelier 
<le la Reimere. Atelier Virginie Ecoree 
Lighting Consultant, Jacques Bobroff 
Metalwork: L'Uni vers de jAluminium 
Lea t h ervzor k /Ca rpets /Ta pc s try; 

Domeau & P^rts 

Resins. Sept Resines Mc-diterra Design 
Sound: SES Giraudon 
Hardener: Benoit B 


Hotel CUska, Tokyo, japan 

Architects: mtentronalhes (guest rooms), 
Urban Design Systems Co, Ltd 
(customized guest rooms, gallery, office, 
business centre] 

Client Urban Design Systems Inc 
Contractors; Opus Design Studio Inc, 
Cosmos More Co. Ltd 
Graphic Collaboration:Tycoon Graphics 
Art Ms la Hat i on: Tomato 
Furniture Direction- T.C.K.W. Ca. Ltd 


Hotel Habit a, Mexico City, Mexico 

Architects: Taller do Enrique Norton 
Arquitectos SC (TEN Arquitcctos) 

Project Team Enrique Horten, Bernardo 
Gome?-Pirnienta Aarin Me mirider, Sergio 
Nunez., Francisco Pardo, Julio Amezcua, 
Hugo Sanchez, Claudia Marquina Carlos 
Lopez. Martin* Pa quin. Adriana Diaz, 
Ruben Garriica. Miguel Rios 
Client, Hotel Habita SA deCV r Carlos 
Couturier Moists Micha, Jamne Mkha. 
Rafael Mitha 

General Contractor Construe done:, 
G*vatd6n 

Engineer Cotinas de Suen 
Window Consultant Val & Val 
Graphic Design: Ricardo Salas 
Art: Jan Hendrix 


Model Miguel Rios 

Computer Model Jean Michel Colonn er 

Hotel Josef, Prague, Grech Republic 

Architects and interior Design Eva Jiricna 
Architects Ltd 

Project Team: Eva Jiricna, Duncan Webster, 
Gabriel Alexander. Christine Humphreys 
Collaborator site administration, s.r.o; 

Petr Vagner 
Client Has Ml ska, a.s. 

Production, Electrical and Mechanical 
Drawings g-projekt. s.r.o. 

Project Management Gl-ckner Praha, sr© 
General Contractor Swietelsky 
Stavebnr, s.ro 

Electrical and Mechanical Work: 

EZ Praha. a_s. 

Lighting: Thprn Lightng CS. s.ro. 

Glass Bathrooms and Tables Cekov 
urn He eke zamecnictvi a pasirstvi. s.r.o. 
Exterior and Interior Shading And Blinds 
Cebing’Millef, s.r.o. 

Interior Furniture: Snora spol. 5 r.o, 

Class Staircase. Bar and Reception: Pavel 
Ruzicka - Artefakt 

Curia ns: Alena Kuchtova - Anna + A. 


Hotel Unique, Seo Paulo, Brazil 

Architect RuyGhtake 

Project Team: Ruy Ohtake. AlfredTalaat, 

F^lix AraOjo, Nancy Marques, Marcelo 
JordaD Armontano 
Interior Design Jo<ja Armenia no 
Construction: M^todo 
Acoustical Engineer: Acustica Engenharid 
Johnson s Controls 

Consultants: Alphameric (Eximax); ALgrad 
Esquadnas e Fachadas Esperiais Ltda;Avec 
Verre Design Produtos Especials Ltda 
Window Manufacturer: Santa Marina Vit rage 
Lida; Pen ha import a do fa e Distribuidora 
d* Vidros Ltda; Pilkington 
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Garden; Gilberto Elk.^ 

Lighting: Guinter Parse ha Ik 
Structure: Julio Kassoy e Mario Franco 
(concrete); forge Kurken Kurkdjian e Jorge 
Zaven Kurkdjian (metalwork) 

Foundation- PortHa Alarcon 
Installations and Air Cone} it ion Eng; MHA 

let Hotel Quebec-Canada. 

Quebec, Canada 

Design: ice Hotel Quebec Canada Inc 
Project Team: Denis Cantin (production 
director); Serge Peloquin (artistic 
director); Jacques Desbois (CEO) 

Client: Ice Hotel Quebec-Can ad a Inc; CEO: 

Jacques Desbois 
Themed Suite- Dan Hanganu 
Sculptors: Michel Lepire, Marc Lepare, 

Louis Lavoie 


Ku'Dimm 101, Berlin, Germany 

Art Direct a on/Qverall Strategy, Design and 
Concept Kessler und kessler 
Interior Architects [Project Management] 
Dipping Archalekt Astan Tesdorpl 
Architects Eyl r Wertz* Wuimte & Partner 
Architects - Redevelopment Kadel- 
Quick Scheib 

Client HQTAKA GmbH & Co. KG 
Hotel Operator Bleiblrt-u Services GmbH 
Design Room Furniture Lemongras Design 
Studio; Gruppc ft£ 

Design Public Areas for kessltr und kesster: 

Vogt ■+ Weazenegger 
Garden and Landscape Design Lutzow? 

Le Meridien. Minneapolis, USA 

Interior Design:Vabu Pushelbcrp 
Project Team; George Vabu, Glenn 
Push* [berg, Mary Mark. ft eg Andrade. 
Anson Lee, Eduardo Figueredo, Cberie 
Stinson, Aldington Coombs. Mika 


Na shikar?, Marc Gander. Alex Edward, 
Kevin Storey Christina Gustavs. 

Sunny Leung 

Architects; Antunovich Associates 
Project Team Yvonne Golds. Alistair McCaw 
Dan Whetstone, Julie Chambers 
Ghent James J. Craves, Craves Hospitality 
Contractor: David Star*. PClVPlant 
Purchasing Firm: Leonard Parker Company 
Consultant: A/V Consultant. DMX Music 
Lighting Cooley Monato.TPL Marketing 
Engineering; Harris Mechanical Hunt Electric 
Stone Throughout Coverings Etc Inc 
Lighting Throughout TPL Marketing 
Wallcovering Throughout: 

Metro Wallcoverings 

Leather Ottomans^&enches [Ground ffloor) 
M-Leather Product Design 
Wall Finish (Lobby Bar) Capriccio Arts 
Acrylic Chaire/Cocktail tables: Les Meubles 
Saint-Damase Inc 

Concrete Cocktail Tables: Atelier Vierkant 
Art Work (Ground Floor): Umomo - 
artist: Dennis Lm 
Floor Lanterns: Abrameiyk Studio 
Concrete Artwork [Lobby Bar) 

Piet Stockman 

S Floor Artwork: Paul Houseberg 
Artwork Behind Reception Desk 
Hi rotoshi Sawada 


The Library Hotel, New York, USA 

Architects The Stephen B Jacobs Group, P.C 
Project Team: Stephen 6 Jacobs, FAlA 
[project architect); Herbert E Weber Jr, 

A3 A {supervising principal), Sarit Shaanani 
[architectural project manager) 

Interior Design: Andi Pepper Interior Design 
Project Team- Shufei Wu (project manager) 
Client: H.K. Hate Is; Henry Kalian 
Main Coni rue tor Levine Builders 


Malmakon, Birmingham, England, UK 

Interior Design jestico + Whiles 
Project Team: John Whiles. Sniet Torbarina. 
Earn Keating. Tony Ling. Francois Bertrad. 
johanna Stock hammer, David Archer, 
Joanna Foster 
Architects- Ferner Crawford 
Client: MalmdisOn Ltd 
Mam Contractor HBG 
Structural Engineer Curtains Consulting 
Engineers 

Services Engineer; Suro Happold 
Quantity Surveyor Baker Hollingsworth 
Associates Ltd 


Mil anno, Sedona* USA 

Archrtecti; CEuckman Mayrvir Architects 
Project Team Dana Tang. Greg Yang (project 
architects); Marwan Al Sayed. Mark 
Fiedler, Carolyn Foug.Alex Hurst. Antdnio 
M lad mg Nina 5eira.fi, Michael Sheridan, 
Julie Torres Moskoviti, Dean Young 
Client: Sedona Resort Management 
Contractor and Reception Desk: Lint hi cum 
Engineers; Rudrow & Berry Inc (structural); 
Clark Engineers (SW, MEP); Shephard- 

Wesnitter (civil) 

ConstuSlants- Ten Eyck Landscape Architects 
(landscape). Sylvia Sepieti (spa), Water 
Technology (pool} 

Masonry. Mexican bred adobe briel 
ElFS: Sto Corp 

Venetian style Plaster: AftD, Lime 
Rftsato Plaster 

Elastomeric (TPO) Roofing-Carlisle 
Syntec Systems 

Aluminium Windows and Doors: Western 
Insulated Class, BrateWue 
Skylights Therm-O Weld System 
Velux-America 


*5 l 1 
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Mifohgttl. Bilbao, Spain 

Architect. Carmen Abad 
Interior Design: Antonio M r6 v;<th 
Pilar Lfbano 
Client: Manarredo 77 
Project Management Untec Estudios 
y Proyectoi 

myhotel Chelsea, London, England, UK 

Architects Project Orange 
Client MyHoteLs: Owner - 
Andy Thraiyvoulou 
Main Contractor: Cathedral Contracts 
Project Management Keytask 
QuanMy Surveyor: Gardiner and Tbeobold 
Mechanical and Electrical Contractor MCA 
Casegoods; Andrew Thompson 

Park hotel, Hall, Austria 

Architects Henke und Schrtneck Architekten 
Project Team Diete? Henke, Christian 
Farther (project managers); DanieEa 
Ferrignp, Ra|f Russel, Felix Sieghst 
Client Stadtwerke Hall in Tirol GmgH 
Site Management BMO Baumanagement 
Oswald & Partner 

Structutal Consultant: Dipl <ng. Manfred 
Gmeiner; Dipl. Ing. Martin Haferl 
Environmental Service Dl Walter PrauSe 
Mechanical Engineer Tivoli Plan Pianungs- 
unrf Baubetreuungv-GmbH 
Electrical Engineer: Eidelpes 
ELektrotechnik GmbH 
Ucade. St jrmann Metallbau GmbH 
Poof; Walter Plobergcr tsolierungen GmbH 
landscape Architects Aubbck K^rasz 
Artwork/Ligjht Sculpture: Hans Weigand 
Signs Mag. ingeborg Kumpfmij[le T 
Lighting Concept conceptlicht GmbH 
Lighting System: halQTECH Lithtfabrlk 
Elevators Otis GmbH 


Pershing Hall, Paris, France 

Interim Design: Andree Putman sari 
Project team: Anrfree Putman, Elliott Bsrnes 
(principals); Jerome Clynckemailtie (senior 
designer), Linda Andrieux (stylist) 
Architects: Richard Martinet Architecture 
Client; LA Partners 
Contractors for the Fit Out Duncv 
Agencemem (rooms); Pilot'og 
Agencement (Ld bby/har f re sirig rant) 
Lighting Consultant Geoff Wild- 
Extreme Latitudes 

Landscape Patrick Blanc-Garden Wall 


Radisson SAS Hotel, Glasgow, Scotland, UK 

Architects: Gordon Murray + Alan Dunlop 

Architects 

Project Team Gordon Murray, Alan DunJop, 
l ucy Andrew Maggie Bartow, Atison 
Gallagher, James liebman, Andrew Miller, 
Karen Millar, Rory Olcayto, Stacey Philips 
Client. MWB ArgySe Street Lid 
Mam Contractor; HBG Construction- 
Contractors: New Acoustics, Kovan Shaw 
lighting Design 

Quantity Surveyor: Thomas Adamson 

Structural Engineer Biyth and filyth 

Services engineer: SlytH and Blylh 

Copper Cladding; KME/TECU; John Put Eon 

Curtain Walt and Glaring Henshaws 

Slate Claddmg Stirling Stone 

Planar System Pil-kinglons 

Roofs: Miller Roofing, Sarnafil 

Timber Cladding: Bryrtieel/Must paiej 

Class Flooring- Ha ran Class 

Quarella Floors CTD 

Joiner Jamieson Contractmg 

Mechanical Subcontractor: FES 

Electrical Subcon tract or: ELG 

lighting: Terkan 

Bathroom Pods: RB Farquer 

Fire Protection: Kens (alien 

Ceilings: Soundtex 

Fitting Out: Elmwood 


Riti CHi lton, Miami, USA 

Architects: N.chols Brosth Sandoval 
& Associates Inc 
Designers; Howard Design Croup 
Client LoweosteifCs Uonstone Hotels and 
Resorts; Flag luxury Properties, LLC; 
Paul Kanavos 


The Sheraton Frankfurt Hotel, 

Frankfurt, Germany 

interior Design- United Designers Furope Ltd 
Project Team: Keith Hobbs, Umi< Cop pick. 

Ed Price Chris Johnston Hiltfegard Pa* 
Architects; JSK international 
Client: Hospitality Europe Services ltd 
Operatoi Sheraton Management GmbH 
Projeci Management Hanscomb GmbH 
Mam Contractor: Lindner GmbH 
Sergeev Design-10 Paulus 
Lighting Design Into Lighting 
Designs Limited 

Soho House Hotel, N*wVprk, USA 

Interior Design: Studioilse 

Creative Director: Ike Crawford 

Project Team: Sue Parker (Senior Designer); 

Marty Lax (Project Manager) 

Architects Harman Lee Jablm 
Client: Soho House New York LLC 
Structural Engineer James Rudemun 
Ofhces LLP 


UNA Hotel, Florence, Italy 

Architect: Fabio Novembre 
Project team: Carlo Fermi uno, Lorenzo de 
Nicola, Giusepplna Flor. Ramon Karges 
Client: UNA Hotels and Resorts 
Main Contractor Ting Sana sri 
General Contractor; C P F 
Electricity; Consort to Artim 
a i: Conditioning: Gino Batlaglinl 
Floor cove ring | Hall) Paste Hone Verier a no 








by Cotillion* Rscordi 

Special Siructufes (Hall): Loop by Tina Sana 
covered with Opus Romano by Bisazza 
Lighting [Hall): Modular, ChandeJicr by Nudco 
Seating (Hall): AND sofa Fabro Novembre 
for Capped mi 

floortovering (Restaurant): Opus Romano 
by Bisazza 

Wallcovering (Restaurant): MDF by Mdrotte 
Special Structures (Restaurant) Tino Sano 
(tables); Zelta (stained glass) 

Light ng [Restaurant! -Curnm 
Furniture (Restaurant): Lens veil 
Special Structures (Conference Room) 

Cuved wall by Tino Sana 
Lighting [Conference Room): Modular, RGB 
System by ZumtolM 

Furntture (Conference Room): Fritz Hansen 
Floortcverings (Rooms): Tine Sana, laminate 
by Locatelli, Mosaic by Bisaua 
Wallcoverings (Rooms): Leather by Cuoium 
Lighting (Rooms]; I Guiiim, fibre Optics by 
fort Fibre Ottiche 

Furniture (Rooms] U Palma and Cap pel Lmi 
Floor cove ring (Corridors) gress by 
Cento d’Este 

Wallcovering (Corridors): Laminate 
by Locatelli 

Special Structures (Corridors) MQF Shapes 
and Frames: lino Sana 
Lighting (Corridors) Modular; rGuzrini 

Vigilius Mountain Resort, Meran. Italy 

Design Matto Thun 
Coltaborat ing Architects Arch, Bruno 
franc hi, Arch Renato Precoma, arch. 

Ulrich Pfanmchmidt 

Collaborating Interior Design: Arch. Christina 
Von Berg, Arch Gioia Gaio, Arch 
Dorothea Maier 

Local Architect. Aech Harry Husel 
Client: Dr Sc bar GmbH 
Lighting: Arch, Simon Fumagalli 
Graphic Support: As hid Kampowsky, 


Michaela Dehnp Soma Michel) 

Services Engineer: C Ml with Studio Langer 
Floor Covering: Berlinger Holzbau (larch): 

Grtmig- Erwin Flcsenbau 
Walts Covering Bertioger Holzbau (larch); 
Glas marthc (glass); Martin Rauch (raw 
day); Merotto Mifani 
Ceilmg Systems Berlinger Holzbau 
Lighting Argil ting Accessories: Berker, Flos, 
Zumtobel Staff 

Furniture B8.0 Italia, Baxter, Culler, 

C ruber. Orizzonti, Max alto, Merotto 
Milani. Morose 

Textiles; Caravane Paris, C&C Milano, 
Creation Baumann. Kmna&and, Kvadrat, 
Edmoni Petit. Frette, Rube lb, SobJe Italia, 
Steiner, Tollgale 


W Hotel, Mexico City, Mexico 

Architects of Record: KMD Mexico (Kaplan 
McLaughlin DSai) 

Project Team: Carlos Femdndez del Valle, 
Juan Diego Ptfrez-Vargas, Macs Zeballos. 
Luis Bayuelo, Jesus Dominguez, Antonio 
Guzman, Fernanda IbanuLa, Erica 
Krayer, Gabriel a Martin del Campo, 
Vicente Peralta 
interior Design: Studio GAJA 
Project Team: l Ian Wars brad, Anting Nema 
Client Starwood Hotels & Resorts 
Project and Construction Management, 
Value Engineering: ADlPPSA SJk.de CV; 
Eng. Enrique Ross 

Structural Engineer &ETT Const rue clones: 

EngAmadeo Betancourt 
Plumbing and Mechanical Engineer: 

Sociedad Hidromecanica: ing Sergio 
Herrera Mundo 

Electrical Engineer: Electrical System, voice 
& data, CtTV, AMTV Arellano Ingenious; 
Eng Alfredo Arellano 

HVAC Engineer I ACS A; Eng. Jose LuisTrillo 
Interior Lighting Design: Johnson 
it h wing hammer; Clark Johnson 


Exterior Lighting Design Starco Mexico, 
Christian Pertrel 

Kitchen and Food Service Consultant 
DJPftEC S.A. de C.V.; Eng. Eduardo 
Gomez Cehallos 

Concrete Floors and Stones Diseno Suco 
SA de CV 

Macedonia Meible for Rooms: La Casa 
Del Camero 

interior Glazing. Crbtacurva 
Wood Case artd Custom Made Furniture: 
Crupo Hagan 

W Ne w York - Times Square, 

New York, USA 

intenor Design:Yabu Pushelberg 
Project Team George Yabu, Glenn Pushelberg 
(principals); Mary Mack, Reg Andrade, 
Anson Lee, Marcia MacDonald, Diene 
Stinson, Aldington Coombs. AJpx Edward, 
Eduardo Figuerero. MarcGaudet. Mike 
Nishikaze, Sunny Leung, Kevin Storey 
Architects of Record: Brennan Beer 
Gorman Architects 

Project Team: Mario La Guardi a Kevin Brown 
Client: Starwood Hotels & Resorts 
Worldwide 

Lighting Designer; L ObServatOire; Hew* 

Descone {principal) 

Wall Covering,'-Vail Finishes Metro 
Wallcoverings; Moss B* Lam; ExceLsur 
Cabinetry, MiIIwork: Benchmark Furniture 1 
Rancor Industries, Erik Cabinets 
Paints, Stains- SherwJn Williams 
Flooring: stone,Tile Internationa]. 

Sullivan Source 

Lighting Abramczyk Studio; BdLdrnger 
Color Kinetics, Eurdhte, Sisternalux;TPL 
Marketing; Unit Five Manufacturing 
Furniture; Knoll; Minima, Pan cor 
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